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Impressive Quality 

At Digital Typeface Corporation™ (DTC), we believe 
in putting our best face forward every time. That's 
why our dedicated group of typographers has 
created a type library of some of the most elegant, 
practical, and popular PostScript® Type 1 typefaces 
in use today—all ATM® compatible. 


Our font quality is second to none, Rather than 
evening out stroke and serif widths to “regularize" 
fonts for low-resolution printing (as some vendors 
do), we keep all the subtleties of the original designs 
intact. DIC employs high-quality hinting data to 
ensure that your fonts look great at any size or reso- 
lution. Our typefaces include over 450 carefully posi- 
tioned kerning pairs (more than any other vendor!). 
And they'll install quickly and easily, ready for use 
with your favorite Macintosh® or PC applications. 


A NEW VISION IN TYPE 


Digital Typeface Corporation Brings You 


Impressive Quality, 
Exquisite Choices, 


And an Unbelievable Price: $ Q” ner Font! 


Exquisite Choices 


The DTC type library boasts over 300 typefaces in a 
wide range of serif, sans serif, decorative, script, and 
special “pi font” varieties. DIC also offers a number 
of different ways to purchase type: in small-sized 
Sets (2 to 6 fonts), mid-sized Collections (11 to 17 
fonts), or full-sized Volumes (100 fonts). 


No matter what your need, Digital Typeface 
Corporation can help you quickly expand your 
expressive range with type that captivates and 
effectively communicates the precise tone, nuance, 
and style that you want your materials to convey. 


Unbelievable Prices 


Best of all, you can gain this typographic flexibility at 
incredibly affordable prices. Each MasterWorks 
Volume of 100 distinctive typefaces costs just 


match anywhere else. Sets and Collections range 
from $95 to $295, 


Circle 248 on Reader Service Card 


$995 —that's only $9.95 per font, a price you can't 


Order Today 


Don't let the limits of your current type library 
diminish your work any longer. With DTC, you can 
add a fresh face to all your documents. Call today to 
find out how quickly and easily you can add DTC 
fonts to your personal type library. 


Call 612-943-8920, Dept. OZ7N 


Published by: 

} 
[L M ) LasenMaster” 
6900 Shady Oak Road 


Eden Prairie, MN 55344 


“When you purchase a DTC MasterWorks Volume. 


©1991 Digital Typeface Corporation. Digital Typeface Corporation and 
MasterWorks are trademarks of Digital Typeface Corporation. The LM logo is a 
registered trademark and LaserMaster is a trademark of LaserMaster Corporation. 
PostScript and ATM are registered trademarks of Adobe Systems, Inc. 


Over the last 100 years 

type has been forged from 
molten lead, exposed on film, 
drawn by laser beams. 


‘Tirough it all 


there’s been a way to recognize 
an honest face. a 
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Suggestion: 
Why don’t you do what 
Adobe did? 


It’s only fair to warn you. 

Spend too much time leafing through type books or fid- 
dling with a Mac, and you could succumb. You just might 
slip into that class of people who obsess about type. 

We all know how to recognize them. 

There's the young art director who loves the open loop 
on a lowercase Baskerville “g.” The writer who must out- 
put everything in Snell Roundhand. The news- 


has produced over 2,000 quality designs. Including such 
classics as Helvetica? Times® Palatino® and Optima® And 
continues to introduce new designs, including the Neville 
Brody series and the Fairfield® family. 


Special orders don’t upset us. 


When you choose Linotype-Hell, you work with people 
who really understand what makes type people tick. 

We know, for example, you want your font supplier to be 
flexible. That’s why we've developed two exclusive font 
programs just for type lovers. 

One actually encourages browsing. You can wander 
through our entire library, mixing and matching individ- 
ual faces, and combining them on a single font order. 

The other lets you bundle Macintosh® and PC PostScript 


letter editor who knows all the proofreaders’ = ae = 
marks. Even the one for “insert hair space” ak put ik 

They’re all hopelessly hooked on type. They i Nn O - life ( . 
lie awake, longing for the day they own every ee ! oe 
conceivable variation of Helvetica. : ee oe 

We saw it happen in the early ’80s to those oe] a hi 2 I 
otherwise-sensible people at Adobe Systems® sake a. 
They knew they were onto something with in een 4 
their outline font technology. So when they ceed s 
were ready to bring it to market, they simply Bg al ae ) 


also choose 
one of our font packages 
pre-selected by applica- 
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Of the 100 best-selling PostScript typefaces, 


62 are from the Linotype Library. 
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had to have the very finest typeface 
designs. re 

Fortunately, Adobe knew where to 
get them: The Linotype Library. 

For over 100 years, the 
home of honest faces. 

We put our heads together 
with the folks from Adobe A — 
and, before long, a unique man- "@\ 
ufacturing relationship was "4 
formed. 

Linotype and Adobe agreed to 
work together to make quality 
typography available to anyone 


working in PostScript® Today our common typeface librar- 


ies contain over 1,200 fonts. With more on the way at the 
rate of about 100 faces per year. 

The PostScript fonts we both sell today are identical in 
every respect. 


Take our library and make it your own. 


So what about you? Let’s assume you've fallen ascender 
over descender for type. And you're ready to amass a 
library of your own. 

We suggest you do what Adobe did. Start with the 
Linotype Library. Then stay with it. 

That way, you’ll always get the authentic design. Ever 
since the 1880s, type professionals have come to us for 
honest faces. That includes everyone from Apple® and 
IBM® to Xerox® 

You'll be part of a typeface-development enterprise that 


Honest faces. 
tion. Or Concert 2.0™ 
our total font solution. 
You'll love our proprietary Linotype-Hell Font Utilities, 
too. They’ll help you load 
printer fonts in half the time 
using half the hard disk space. 
Shorten your font menus and 
/ keep them alphabetical. And 
| print out full character sets and 
‘ keyboard layouts, so you’ll never 
have to hunt for another dingbat. 
| — Since you've read this far, 
| there’s something you'll have to 
| accept: 


You might as well face it you’re 
addicted to type. 


Don't worry, it’s O.K. Whenever 

you need to talk to someone about 

type, just call this number: 
1-800-842-9721. 

We'll put you in touch with a Linotype-Hell Authorized 
Business Partner. And put you on our mailing list for free 
monthly shipments of type specimen sheets. 

Best of all, we'll also send you Pleasures of Design, our 
34-page guide to typography and design. When it arrives, 
we suggest you call your friends and BS tera 
loved ones. Tell them you'll be busy 
for a while. 

Because once you start reading 
about widows and orphans, rectos 
and versos, you could be lost to 
the outside world for days. 


This entire ad was typeset using the Linotype Centennial family. * 
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Linotype, Helvetica, Times, Palatino, Optima, Fairfield and Linotype Library are registered trademarks and Concert 2.0 and Font Utilit 
Adobe Systems Incorporated. Apple and Macintosh are registered trademarks of Apple Computer Incorporated, All other company and 


y are trademarks of Linotype-Hell AG and/or its subsidiaries. Adobe and PostScript are registered trademarks of 
product names are trademarks or registered trademarks of their respective owners. 
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MESSAGE FROM ITC: 


Standards Must Be Maintained 


he last five years have seen profound changes 
in typographic tools used in the graphic arts 
industry. What was once a craft which com- 
bined mechanical and photographic equip- 
ment with skilled manual manipulation, has 
now become digital. This has quickly changed 
the way type is designed, marketed and per- 
ceived by users and manufacturers alike. 

As equipment has found its way into the 
hands of more and more diverse kinds of users, 

: ~ aconsiderable downward pressure on the 
pricing of fonts has resulted. Digital font prices are now about one-fifth of what 
they were five years ago. Since then, more than half of the professional typo- 
graphy shops have gone out of business. In addition, the choice of typefaces 
available today is larger than ever before, and the demand for new designs is 
higher. In fact, new technology has allowed for the production of highly man- 
nerist design, because it is now possible to produce certain typefaces very 
inexpensively. Before, demand would not have justified it. 

New technology has also enabled the production of new text typefaces with 
standards as high as typography’s earlier craftsmanship by incorporating fea- 
tures such as expert kerning and rich character sets. Yet, to develop a quality 
text typeface costs about the same as it had cost with more traditional methods. 

So far these changes have mainly been driven by technology, but digital 
type would not have been successful if it had not met peoples’ needs. Users 
demand a quality product, for less money, faster. 

The tools available now for making new typefaces do not ensure typeface 
quality. The people using the tools do. Good quality is available, but some man- 
ufacturers are cutting corners and offering shabby products at low prices. 

Reputable manufacturers rely on producing quality typefaces for a compet- 
itive advantage. And for this reason, much output equipment available today 
offers designer typefaces, trade names and significant brand identity. 

It is important to note that additional fonts are purchased to supplement 
typefaces that are integral to an equipment purchase. There is a tendency to 
compare the price of a typeface in equipment which is amortized over the sale 
of every single unit of product sold, with one that is sold specifically as an addi- 
tional necessary typeface. Such typefaces cannot be sold for the same price as 
one offered in an equipment purchase. This would produce a loss for every 
company and every person involved in its development. 

The demand for additional typefaces has encouraged illegal copying in the 
marketplace. Price dumping has also been practiced by a small number of 
manufacturers, whose motives are not directed at meeting long term consumer 
needs, but rather a short term intention of generating cash quickly. 

In the future, it will take a new kind of marketing and a different strategy 
to sustain the continued development of quality typefaces. Typefaces will be 
developed by the professionals who remain in this market. In the majority 
of cases it is unlikely that these typefaces can be independently commercially 
viable without wide licensing to other manufacturers. Smaller type develop- 
ment businesses will also continue to develop fonts that they will sell through 
the mail, directly, or through a direct mail wholesaler or retailer. Alternatively, 
they will sell each design to some party as an exclusive, or to a licensing house 
like ITC, to make the typeface more available. 

There is no doubt that typefaces create more interest now than ever. Differ- 
ent kinds of people realize that if they use fonts to make their desktop publish- 
ing designs look more professional, the impact is stronger. Type industry people 
like to worry about the level of quality produced by users of fonts who do not 
have the same expertise as typographers. Poor esthetic results are documented 
when too many typefaces are used and all the wrong “rules” have been followed 
in producing a document. Considering that anyone now has access to type ona 
computer, this is less of a problem, and esthetics will improve as more people 
become aware of good typography. 

The greater concern is whether we can continue to develop typefaces, and 
to provide the user not only with product but with vital services to ensure 
professional results. For this to happen, ways must be found to limit illegal font 
copying by users of typefaces. Equally important, new marketing means will 
need to be developed quickly to combat those manufacturers who are pollut- 
ing the work environment with poor quality products, stolen typeface designs, 
and price dumping. 

Without profit, no financial reward will be available for the best type 
designers who will quite simply have to find something else to do, as will the 
font manufacturers. 

What do you think? I am interested in your opinions on these issues. 


Mark Batty President & CEO, ITC 
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THE LETTERR 


The letter ’R’ can be the most difficult 
for type designers to create. When 
drawn correctly itis rich with sub- 

tle details and delicate proportions. 
The problem is that the ‘R’ hasa 
more distinct character than it seem 
to at first glance. Itis not a‘P’ with 

a tail ora ‘B’ with modifications; it is 
unique among letterforms. 

There is an Egyptian hieroglyph on 
the Rosetta Stone which represents 
the consonant sound of ‘R.’ The sym- 
bol is called Ro and was drawn 
in the shape of a mouth. In hieratic 
writing the symbol was modified 
slightly so thatit looked more like a 
headache capsule. 

The Phoenician sign for the ‘R’ 
sound was called Resh, and bore no 
resemblance to the Egyptian Ro, 

Resh meant “head” in the Phoe- 

nician language and was 

represented in their alphabet 
by what is believed to be a very 
simple rendering of a human profile 
facing left, 

By 900 B.C. the Greeks had adapted 
the Phoenician letter and called it 
Rho, The Greeks reversed the orienta- 

tion of the head's profile (a step 

inthe right direction toward 

creating our’R’), and converted 
the curve of the face into an angular 
form. (This was clearly a step in the 
wrong direction as far as the ‘R’’s evo- 
lultionary process is concerned.) 

The ’R’ further evolved in the hands 
of the Greeks and ended up looking 

very much like our ‘P’ But it was 

from an earlier western Greek 

letterform, in which a short 
oblique appendage had been added 
under the bowl, that the Romans 
acquired the letter. 

Recognizing a good thing in this 
slight differentiation between the ‘R’ 
and ‘P’ the Romans lengthened the 

short oblique stroke into a 

graceful and delicately curved 

tail which enhanced the 
letter as never before. 

Frederic Goudy thought the ‘R’ to be 
the most interesting, and most diffi 

cult to replace, of the Trajan letters. The 
bowl is neither the same size nor the 
same shape as those of the ‘P’ or ‘BC 
The lower contour of the bow! is almost 
horizontal, while the top contour has 
an upward swelling. The tail of the Tra 
jan ‘R’ attaches away from the verti 
cal stroke and ends with a subtle curve 
anda slight dip below the baseline, 

The tails of ‘R’s can begin at virtually 
any place along the lower contout 

of the bowl and finish in a tapered point 
as in ITC Barcelona, curved like the 
front of a ski as in Goudy Oldstyle, or in 
a discreet serif like that in Fairfield 

The 'R’ can test the designer's mettle, 
but when rendered with skill, is an 
exceptionally beautiful communica 


tion tool Allan Haley 
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Collectors of printed design ephemera can be categorized two ways: as cul- 
tural archaeologists who discover and analyze rare and unknown artifacts 

to expand their knowledge of the profession; and as hoarders, pack rats, or 
clinically speaking, obsessive/compulsives who fixate ona speci- 
fic item. The former group researches, while the latter must own 
every coveted collectible ever produced, even if it remains stored 
untouched for years in a drawer. For orthodox collectors there is no middle 
ground: one collects either out of high-mindedness or compulsion. The two 
should never be confused. I do not consider myself a pathological collector, 
motivated as | am by high-minded scholarly goals, yet | do admit to 
having personal acquaintance with quite a number of individuals who 
are emotionally involved in the area. I’ve known people who sacrifice 
much—perhaps too much—for their addictions. Most of them can be encoun- 
tered at the annual auctions, paper shows, indoor and outdoor flea markets, 
antique fairs and festivals and collectible conventions that I frequent during 


my own high-minded research expeditions. One such collector is Ralph X (his name has been changed, because if he ever 
decides to sell his collection, | want to be the first in line). He collects World’s Fairania (incidentally, anything with the suf- 
fix ania, i.e., autoania, posterania, soft drinkania, milk bottlecapania, which appropriately rhymes with mania, is fertile 
ground for collectors). While there is basically nothing wrong with his particular obsession, Ralph is no longer interested in the Fair for rea- 
sons curiously endemic to all collectors: “I’ve already got everything ever made for it” he once told me with a hint of indifference (a fatal 
sign). “For ten years I went to fairs and shows, contacted as many corporations, businesses and people involved with the 39 World’ Fair; 
found and bought almost everything, from the largest mural displays to the smallest pins—whatever | could cajole from 
owners, dealers and other collectors. | worked two, sometimes three jobs at one time and borrowed from parents and 
banks just to pay for my purchases. I rented a barn just to house all the stuff because I have more duplicates than any 
other collector. Now what? No more stuff to buy, no more highs, just lows—I think I need another interest” The last time I ran into Ralph 

a year or so ago, he was absorbed in flea market reconnaissance but stopped long enough to confide that he was now buying up point-of- 
purchase signs—die cut or with easel backings. “I just love ‘em I guess” he said breathlessly. “I am revitalized?’ But I was not happy for him 
because | collect them too. Yet | Suppose competition is good for the spirit—after all, my interest is decidedly more high- 
minded. Nevertheless, | haven’t spoken to Ralph since. Joe Z is another collecting buddy, or shall I say former buddy, 

who admits to having a “weird thing” about collecting (as the more enlightened collectors refer to their collective malady). 
His passion is board games from the 1920s, 30s and ‘40s. He responds to their conceptual quaintness, grotesque typography, and inno- 
cent graphics, and adores the little metal pieces. Joe stores thousands of games in virtually every nook and cranny of his home and office. 
The storage at home is manageable, since his wife left him recently. The office, however, is somewhat more problematic since he works 

for a rather straight design firm which discourages personal decoration. So now he’s thinking of getting another job. In 
any case, after his wife left I thought I'd boost his spirits by taking him on an upstate book hunting expedition. Since | 
knew he didn’t collect the same things I did, he posed no threat. But just in case, | laid down some rules that even the high- 


minded collector must enforce: upon arriving at the store he would 
have to wait in the car for 10 minutes (I brought a timer), and then 
once in the store, show me all of his potential purchases just in case I 
needed them for my research. He agreed. When he finally came 

in, however, he headed right for the typography section. Hold on! 
Joe doesn’t collect typebooks: I collect typebooks! I need typebooks 
for my high-minded research. He doesn’t do research. But Joe 


had decided that to cheer himself up he would start a new collection, 


Since he is a designer, typebooks had a certain allure. He showed 
me his selection and since I had most of them in triplicate I couldn't 
justify buying them for myself. I have not seen Joe since. 

Well, no one ever said that being a collector, even a high- 
minded one, was all sweetness and light. It’s a hard, cold competi- 
tive world out there in flea markets and antique arcades, and while 
one can easily find an endless supply of old issues of Life, Saturday 
Evening Post, and other mass market magazines for those who col- 
lect such prosaic things, there is an ever dwindling supply of good 
ATF type books, Deberney & Peignot specimen sheets, 1930S 
European avant-gardeania and French Deco triptych point-of-pur- 
chase displays to go around (at reasonable prices). That is the rea- 
son why I subscribe to the Doctrine of Competitive Collecting. It 
states: you have no friends, except those who do not collect: hoard 
and buy as many duplicates as possible; sell only triplicates, and 
then at high prices, unless used in a good trade for something more 
valuable; and always let other collectors know exactly what you've 
bought and for how much (only if it’s a good buy). Don’t give away 
your secret resources, and never, I repeat never share even the most 
seemingly insignificant information. Remember, loose lips raise 


HEADLINE/BYLINE: ITC NEW BASKERVILLE BOLD; ITC ZAPF DINGBATS 


CE EY=E ee 


prices! Collecting is fun only if you have stuff the other collectors 
do not have—or will never have. | 

Okay, I confess! Maybe I ama bit fanatical about collecting. 
But aren't all the people who contributed to this special issue on 
ephemera at least a little fanatical? I know they are; I compete with 
many of them for much of the same stuff. We are all a bit possessed 
either because of having been born intoa large family where we 
were deprived of our innermost wants, or being a spoiled only-child 
with insatiable needs. Or having parents that kept overly pristine 
houses, or parents who collected all the wrong stuff. Sure, I have 
been shaped by such experiences. Okay, I married my wife so we 
could merge our two type collections, but that only indicates a com- 
monality of interest. I’m a cultural archaeologist, after all! Every- 
thing I buy is for research. Nothing, not even my advertising fan, tin 
sign, premium button, spiral-bound book, and milk bottle cap col- 
lections are just for kicks; I have a purpose. So of course I take my 
collecting seriously because it’s critical to the pursuit of high-minded 
study, particularly in the fields of typography and graphic design. 

Just savor the riches on the following pages. Is there any- 
thing here that does not indicate something significant about our 
cultural history? Are there any artifacts that do not offer the graphic 
designer and typographer stimulation and nourishment? Ephem- 
era is not merely ephemeral. And for that we owe our gratitude to 
collectors—no matter how high-minded or maniacal—for they are 
the real preservationists; without them we would be bereft of great 
stuff. Because of them, we have enough terrific printed material 
in this issue of UGlc to inspire us for some time to come. Now, how 
can I get more of those matchbox covers on page 19? Oo 
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THE COLLECTORS 


a paar sai phar keh PS brilliant solutions. I toy with ideas about how they were presented at meetings. The 


as a reference tool: Kocmoc cigarette pack is Russian, from the 50s or 60s—or more likely—the ’70s. I can ; 
“| rationalize that . . . . . = 

seineday they imagine the designer speaking to AN holitburo and explaining how the package represents the space 

will givemean advances, the future.” For Key Knit era does not provide inspiration for his own design: “My primary 

idea”-J.RK. 5 rorest is to understand not thOesthetics, but the process by which it could have such clarity. I ’m against the notion 


(Page 13) ; 
of knocking off ‘good old fashioned quality > that’s a business line and a cultural lie.” And yet ephemera does have a pur- 
pose. “It’s just beautiful. That's enough. I’m saving it from dustbins. It’s a pathetic social responsibility: —K.C. (Page 13) 


nnocent, naive design appeals to Oakland, CA designer Tony am not a Bisse Sa a2 §8g§$i2N33 5 > 7 
Lane. These qualities can be found in the collection of contem- een ae y = amps a 8 oe 9 5 = = ous 
porary packaging he purchases in Asian groceries around the collector of ss 2 34 a. 3 Qe < 25 So 5 3 > a8 
world.“These days, things are always slicker than they should ‘ephemera. I just a Z ©. es Ey & 5 & SA 2 Rs S oD, 
be.” he says. “This is almost folk art. You know that these Rue & BeRsage ane 5 3 § S28 
designers have never heard of Bodoni or Futura.” His fav- happened to have some Soaese 585 FQ 3 gz8 33 a ERS = 
orite piece is a baton of herbal tea balls wrapped in junk in my office. It’s piled up on RoR s a 383 S ‘Ah KROES 
dried leaves.“It’s bitter, awful tasting stuff, but the ' a's "ee 2 aes Ahn eae) 
i i ionali i top of a filing cabinet in the corner” 3% % 8 ss 028M 8sacs& 
ultimate in functionalist packaging,” he says. p 8 : acosa SZ = 8 eS ee 
“You just pop one off theend when youwant = That’s how Tibor Kalman of M&‘Co., New York, 254238 8eoS9Ca 88 
one” It’s not surprising that Lane collects d 5 06 bi llecti isch What i F <cf &s O-5 5 + ¢ o 5] 
packaging; a good portion of his 25-year escribes his non-collectton collection. at interests * g a o 2 Boe oe ao 8 
career has been spent asart director Kalman about the cigarette and candy packages that he has  § 8 Gas &. za eS = 
and packaging designer formajor 5 17 yy ved a ahehe Hay Pl iifne, dees Peas SooRSoBFaAZ 
Gate ncluding CBS singled out as prized possessions ts their charm. As a designer, ave RGFs eB $8 ® a S 
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nterest in collecting American flags began when Kit Hinrichs was a child. “We had a family 
heirloom, a flag from 1866 which was kept under my parents’ bed,’ says Hinrichs, partner Sima 
of Pentagram, San Francisco. “I used to take it to school on Flag Day every year.’ Although Picecuevin recs 


” Hinrichs was so impressed by painter Jasper Johns’ poimes, graphics 


he at one point “collected everything, 
flag series, he was inspired to focus on acquiring American flags. Now he has almost director of Time maga- 
700. American flag imagery, according to Hinrichs, is ubiquitous and sometimes zine in New York, keeps all 
surprising. Since he travels frequently, he continues to build his collection, and varieties of printed pieces. 
others have contributed to it. “I tell people when | lecture that if they find a peal waa IRS 
flag for under $50, buy it and I'll reimburse them; if a flag is over that stavided tan ideptrind cembiaationiet 
price I’ll ask for a polaroid.’ Hinrichs points out that until 1912 the jimages.*This book suggests things to me; 
flag had no guidelines, so that the American people themselves _ it reminds me that there are many different 
redesigned the flag every time they made one. “These early ways of solving design problems:’ Holmes tends 
things are magnificent, but flags anywhere are interesting.’ to flip through the whole book even when looking 
Hinrichs csr agSTE Noes in his office. He also has ip for one specific image; he says it forces him see 


g everything and tune in to it. “Someone else 
trunks filled flags, and many are often lentout , “a, % % 


dc FN f- ete : @, % vs ® might describe these clippj ephem- 
for exhibitions. Generally, Hinrichs interprets | %, “%, 406 Up Cy era, but I would ca Ee 
ephemera as the graphic energy which repre- “Oe, Sy % we “% Sometimes | will look at a particular 


: fs & . : 
sents our culture, and, along with flags, ©, %.* % 3% Ye Ge 7%, 605 piece and wish that I had done It 


On % “C5, Y 

. Ss % Ny as &, G, 7 iL “0. bold or even obvious.” For 
antique shops during his travels. . G& CW “Cy, GW, “Sy; % oy j 
2 ,. Sy, Wy DN, 7% Wy, do, % ay YY Holmes, his collection 
Collecting ephemera is collect- Pac % 6 DY WSS S ee 


Ca because it is simple, clever, 


“My? 2 Hy’ Or Se 7K S Qx has served both as 
ing what we do and what wee, % % %%, % ty On Se, Uy Gy A 4a, es %,_adesign tool and 
have done. These things , “tr a Yay %, SS “he. % % 9p Se % S20 “%_ U%, as aconstant 
always inspire new Bg: “I Yo, Mp, 6 Yo, 8 fy 2, %,°9, Px QU 5* ty ir Ce inspiration. 
y p On. 9, Uo tea Uy Pn > Uy Oy 4% My MG. Seo, % but 

aireati “ip We, Uy Us Gy, CO 0, 2, Gy, Up, Pp, Uy ey. Ce, “O MLR. 

irections for me G & Gory 29 Me Mo” b, Onde” GQ, % Ro, %y “7 Dy, ae 
to “eg Jina won 4 “6 NN OK Ms . hoe KA og ge ta 
= 6 e, % S, “OG %e. 7% ©, “ey “a “GY, % +, “@ 

&y. © 4. 4 S35 Ne, lp Op, Up, Gp Spt 9 Sy, GY 0, Mn, 2 
(Page, % BI) ig Oy ey lig te Me ry la Us Gy 6, 5, lug 
8) (Aap on %. On, 6, 2g Lo e, Y 0 9 % Us. Ss, Yo, GP S—e_ 5S ~% O 

77% Mia 6n Cleo S08 Go ln Up, le Sg Mey,  y 9 
Researched and written by Karen S. Chambers, Joyce Rutter Kaye and Margaret Richardson. 
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REX CIGARILLOS: Spanish. KOCMOC: Russian cigarettes bought at newsstand in Russian enclave at TORPEAUTO PACKAGE: Contemporary Hungarian toy, PEACOCK TOOTH PICKS: Found in San Francisco's 


— = Srighton Beach in Brooklyn. Mc: Cigarettes, possibly French. PACK CIGARETIES: From Japan, => = Chinatown. MINERAWAX CANDLES: Thai candles found in Chinatown. JAPANESE CAN: Soba sauce rs) 
—— probably menthol because of the iceberg. S&M's: Egyptian version of M&M's brought back by = froma Los Angeles Japanese grocery store. HERBAL TEA BALLS: Bought during visit to Hong Kong. 
= M$Co. colleague Emily Oberman. PAK FA FUL: Plum candies purchased by daughter in Taipei. 
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EC ee 


Stephen Doyle Art Chantry Paul Davis Bascove Kristen Breslin Lanny Sommese 


THE COLLECTORS 


pen an issue of Spy magazine, or scan recent ads for the Brooklyn Academy nce Paul Davis, illustrator and designer of 
. van ae alia f f F Paul Davis Design, New York, acquires some- 
of Music, and you'll likely see the typographic influence o the antique thing, he never throws it away. “I maintain 


books and magazines graphic designer Stephen Doyle keeps by his side at “illusion that all this stuffis going to turn out to 
: . be useful, but I do not collect in any organized way,” 
Drenttel Doyle Partners, New York. Though their cultural lineage ranges from je says. In fact, Davis says that he “accumulates” 
a classically elegant 16th century bible to the crude, cacophonous National %@!e" than collects, and a things he es to vied 
F : E mulate are man-made and nat- 
Enquirer, Doyle maintains that they all have nan extended stay in Paris in 1977, the | 
something in common: “Each has a quality New York artist Bascove began to collect 2 


that draws you closer to the printed page,’ he ©" ieee arene meena — 
says. “There is always an element that WHEN -Roey Wel POL, BEE Sy ee eae 


3 be seen and discarded: tempo- 
grace of a by-gone era. They also remind her of rary.” These Davis sometimes 


delights: He points to a 1920s jan mag- {hat time in her life when she was living and incorporates into his collages, 


azine page which appears te@* a flower painting there. Attracted by their design, color Dut often he relates to themes 
A <Y d ise ehrecd found art” which can have an 
pressed directly on top of @ type; as well as 2n¢ typography, She docs not rely on them for indirect influence on his typo- 
a title page with curved lettering that looks inspiration in her work as an illustrato 4 d graphic solutions. Davis is 
PA like farmland than type” Both h book cover designer: “You could ugg@yprtype attracted to color and design 
ae ike farmian an type. bo AVE on a book cover, but I don’t do an ng that ope Ss as ees : 
inspired Doyle’s work: The flower, for example, has that kind of feeling."—K.C. (Page 18) eee iene ee 


2 he says.—M.R. (Page 17) 
prompted a Spy cover featuring 


THER THAN MATCHBOX LABELS, LANNY SOMMESE OF SOMMESE DESIGN ALSO COL- 
writer/actor Chris Elliot “stand- © LECTS PRINTED GAME BOARDS, CERAMIC WATER PITCHERS, WHIRLIGIGS AND WIND-UP 
ing” on cover lines. And the title 


TOYS. THIS ONLY PROVES THE POINT THAT TRUE COLLECTORS ARE RARELY EXCLUSIVE. 
‘ THEY LOVE THEIR COLLECTIONS, BUT ARE RARELY FAITHFUL TO ONLY ONE ATTRACTION. THE 
page influenced the curvy, play- : 

j : MATCHBOX COVERS FEATURED IN THIS ISSUE INTEREST SOMMESE “FROM A GRAPHICS AND 
ful type used in World Financial =tyeocrapHy POINT OF VIEW. THE DESIGNER IS REPLYING TO THE REALITIES OF PRODUCTION 
Center ads. All of Doyle’s his- TECHNIQUES AND LIKE OTHER EPHEMERA, THEY MIRROR SOCIETY. IN ALL MY COLLECTIONS 

: ‘ ' | LIKE THE WAY THE PIECES RELATED TO THE TIMES THEY WERE CREATED IN.” ALT 
torical references bring to mind Hs ape 
‘ 2 ABOUT A THIRD OF SOMMESE’S GAME BOARDS@E FRAMED AND HANGING IN HIS LIVING 
this credo he once shared ina = 00m, HIS MATCHBOX LABELS STILL RES VELOPES IN A DRAWER, BUT HE HAS CON- 
talk at the Art Directors Club SIDERED FRAMING THEM. LIVING INB VANIA WHERE HE IS HEAD OF GRAPHIC DESIGN 
of New York: “Look backward, “7 °=N STATE UNIVERSITY, SOMM LOCATED IN AN AREA RIPE WITH ANTIQUES AND 
COLLECTIBLES. HE ADMITS THAT WHEN HE DOESN'T SEE WHAT HE IS LOOKING FOR AT THE 

look forward, but never look 


JUNK STORES AND FLEA MARKETS HE FREQUENTS, HE WILL BUY SOMETHING ELSE THAT 
sideways’—J.R.K. (Page 14) INTERESTS HIM. “I SEE IT. | BUY IT. I HAVE A BIG HOUSE, BUT IT’S FILLING UR”—K.C. (PAGE 19) 


ro } any particular day, Seattle-based designer Art Chantry can be seen adding to ur house is crammed with 
his ever-growing collection of ephemera: handbills, play money, party invita- re) 

tions, fortune-telling fish, whatever catches his eye and ends up in his pocket or on 
his desk. When he was asked to contribute to this survey, he admits that he “just 
grabbed a fistful of stuff” and sent it to Uc. Like many collectors, Chantry began as tant. professor of graphic 

a child. He explains, “I come from a long line of obsessive/compulsive behavior dis- design at Penn State Univer- 
orders. | collected everything as a kid, including bottle caps. | just discovered some 
of the collections in my mother’s attic. | was really excited to find the monster trading 
cards | collected when | was six” Today as a professional designer, he views his col- 
lection of ephemera as having a serious purpose: “It’s part of my personal esthetic. 
it’s how | look at the world. I’m in the business of producing ephemera.’ He vener- 
ates what he describes as the “by-product of shared culture, anything from packages 
to billboards to scraps of paper 


so many collections,” 
admits Kristen Breslin, assis- 


sity, echoing the sentiments 


page 19. Of all the collections 
of antique whirligigs, labels, board games and wind-up toys, Breslin 
most cherishes her collection of antique perfume and toiletry bottles 
and labels found in Reading, Pennsylvania antique stores. Many of the 
elaborate creations were designed during the Art Nouveau and Art 


on cheap paper, thrown in the 
gutter, that you can’t reproduce. : A tae 
We're not capable of reproducing Deco periods, but she says she is “not limited to those eras” when 
this quality; it’s the product of searching for new additions. One particular find was a collection of 
time and of our culture. |wanted toiletry labels that a manufacturer had apparently never affixed to 
to be an archaeologist at one 
time; | look at ephemera as con- 
temporary archaeology.’—K.C. collecting them and preserving them. In a sense, they are being used 


(Page 15) for the opposite of what they were intended”—J.R.K. (Page 18) 


the intended bottles. Breslin realizes the irony of her collection: “Vm 
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TEXT:ITC FRANKLIN GOTHIC DEMI CONDENSED, DEMI CONDENSED ITALIC; ITC TIFFANY LIGHT; ITC CLEARFACE REGULAR; ITC NEWTEXT BOOK; ITC PANACHE BOOK, BOOK ITALIC; ITC MIXAGE BLACK 


THE TYPOGRAPHY IN THIS ARTICLE WAS CREATED USING DESKTOP PUBLISHING TECHNOLOGY. 
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LIBRARY SIGN: Me/a/. EYE MASTHEAD: From 1949. DO NOT SIGN. CRUSHED COLA CAN. BROKEN RULER. JINDY: =) 
Panel from wooden box of grapes. All saved because they were “found art™ that incorporated type. 
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HEADINGS: ITC NEW BASKERVILLE SEMI BOLD ITALIC HEADLINES/NAMES: ITC FRANKLIN GOTHIC DEMI COMPRESSED CAPTIONS: ITC FRANKLIN GOTHIC DEM} COMPRESSED; ITC NEW BASKERVILLE BOLD ITALIC 
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Steve Guarnaccia Holly Nixholm Lynn Staley Tim Girvin Ralph Caplan Dugald Stermer David Walters 


THE COLLECTORS 


elding the collections of Mace: OF EPHEMERA IS HOW ILLUSTRATOR/ DESIGNER STEVEN GUARNACCIA SEES HIS 
two colleagues at The ROLE IN COLLECTING. HE HAS ALWAYS ACCUMULATED THINGS BUT ADMITS TO HAVING 

Boston Globe shows contrasts “COLLECTED SERIOUSLY FOR THE LAST 20 YEARS—WITH THE KNOWLEDGE THAT I WAS COL- 

in items collectors appropriate = LECTING. AND I’VE BEEN COLLECTING DEEPLY FOR THE LAST TEN YEARS. DEEPLY BECAUSE | FEEL 


and their ideas on collecting. LIKE | HAVE A MISSION—TO SAVE THAT WHICH IS MEANT TO BE THROWN AWAY” WHILE 

Holly Nixholm, editorial design GUARNACCIA BEGAN COLLECTING EPHEMERA BY MERELY PICKINGQ7/AIP ON THE STREET, HE 
director, seems to save every- NOW PURCHASES OTHER PEOPLE’S CASTOFES. THE SCRAPBOOK ILLUS PpXLERE WAS BOUGHT 
thing and tacks things inlayers IN THE SPRING OF 1991 AT THE EPHEMERA FAIR IN ALLENTOWN, PENNSY A. TO ATTRACT 
on bullgtin boards in the office. . GUARNACCIA’S ATTENTION, EPHEMERA MUST MAKE HIM “FEEL A LITTLE ZING. THERE ARE NO 
Of her rafeatured here SET CRITERIA. SOMETIMES BECAUSE IT LOOKS FRESH AND I’VE NEVER SEEN ANYTHING LIKE IT 
she comm All groceries BEFORE. SOMETIMES BECAUSE IT REMINDS ME OF SOMETHING I’VE SEEN BEFORE, BUT IT MUST 


were bought for their labels dur- | PRODUCE THAT ELECTRIC CHARGE.” THE INFLUENCE OF EPHEMERA ON GUARNACCIA’S OWN 
ing foreign travels. Sometimes — WORK Is OBLIQUE. HIS STUDIO IN NEW YORK IS “LIKE ONE BIG DISPLAY CASE.’ HE KEEPS PAPER 
| have no idea what is in the box.” She also saves fruit wrappers, stamps, andrec- | EPHEMERA IN PLASTIC SLEEVES IN BINDERS 
ipes, and she carries a screwdriver to rescue knobs, dials and logos from aban- ON BOOKSHELVES. THERE ARE TOYS AND 
doned appliances. Nixholm’s collection changes as she keeps adding items to it. | OTHER THREE-DIMENSIONAL OBJECTS IN 
When one batch comes down it goes into a big envelope which she Saysis great | GLASS SHOP DISPLAY CABINETS. IT suR- 


to rediscover a few years later. Lynn Staley, assistant managing editor/ design ROUNDS GUARNACCIA AT ALL TIMES AND 
at The Globe has a highly selective approach to collecting and keeps mostofher SEEPS INTO HIS CREATIVE UNCONSCIOUS. 
choice ephemera at home. “I kind of cling to things. | love throwing stuff away, “ON OCCASION IT HAS BEEN INSPIRATION 


but every now and then something attaches itselfto me and I can’t part withit,” | FOR LETTERING OR COLOR CHOICES. ITs 
she explains. These things ten “squirreled away,” but occasionally, some- _ INFLUENCE OOZES OUT OF THE BOOKS. IT 
thing really good she'll display. Ni otes that Staley’s choices seemto have EMANATES INTO THE STUDIO. THE INFLU- 
an aura about them, a sense of deliber hoice. Nixholm says that her constant ENCE DOESN’T STOP. IT FILTERS INTO THE 
and various acquisitions reflect “magpie genes.’—M.R. (Page 26) WORK SOMEHOW. ’—K.C. (PAGE 24) 


echanical typewriters, MM’: because he is a New York writer (and communications consultant), Ralph Caplan's printed selec- 
M acoustical guitars, tions are less part of an esthete’s collection and more starting points for stories from his life. For 
Tom Mix arcania, and example, his choice of a Saul Steinberg New Yorker cover is related to the artist seeing numerals as personal- 
books. These are the things ities. So does Caplan. He says, “Two and five were actually mojes.and son in my scenarios, but | guess 


Y) 
San Francisco-based illus- that's no reason why they couldn't have a drink together as Ste nda hem doing.” The cedar inner lid of 
aw. Caplan’s stint in the Marines 


trator Dugald Stermer col- a cigar box was saved because Castro gave the cigars to Caplan’s fathers44 
lects. And, incidentally, is reflected both by the local newspaper clipping passed on to him by his parents, and by the card for a 
printed pieces like original cafe opposite his barracks. For Caplan, ephemera lasts when it has personal importance.—M.R. (Page 27) 


manua 1 's fort h et ewriters uitar ultifarious and eclectic is how Premiere magazine art ’ ee ee 
i ) Pp ; § director David Walters describes the books and mag- aybe Tim Girvin, pes 
cipal of Tim Girvin 


catalog. S ( he ts le 2ft-handed and only azines stashed in the flat files of his New York office. Though oe ° 
Design in Seattle, articu- 


n teres ted in QAcous he Ud tars). an d a the pieces on these pages represent Walter’s love of the quirky 
§ ), typography used in turn of the century books and pamphlets, lates best the reason Peo- 


Tom Mix s Ong’ book. Stermer relates he also has an inteyest in work by beat poets, bookson American Ple collect: “Collecting is a 
that his interest in prin ted ep hemera _ ‘ndians and the Up al art of the 1950s and 1960s. While Way of defining inter ests 

; : ; growing up in Montan® Liye found it imperative todevelop bri oadly and lear ning from 
has to do excluswvely with its func- his own library of art boot 2S ause of the dearth of local What one collects. These 


tion although much of what he has museums and resources. He has made wise investments: one smaller bits of ephemera 
i ; monograph about Marcel Duchamp purchased for $25 is now are lessons in imagina- 


kept Ss 2 raphically and typ 0g rap hic- valued at $2000. But Walters is definitely not in it for the money: tion” To Girvin, ephemera 


ally interesting. “No one who ever “That takes all the fun away,” he says.—R.K. (Page 28) “suggests a pocket or a 
calledipgnself a designer ever touched that stuff,” Stermer says of acc e pee seers : sis 
has type Wed Sr Hy anuals. “These are functional and informational. 4 method of defining a certain type of 
I learn from ta writing itself.” Ephemera, according to Stermer, ee least in pies the es 

- reek me which was ‘about 
can be thrown away after its original purpose has been served, and , day? Boe apninagere 
that 1s usually what happens to it. Stermer notes that designers moment, and frof#the standpoint 


earn their living by creating ephemera—tast year’s annual report, _°fimagination, this is the most intri- 
guing attribute of these ‘snippets’ 


yesterday's newspaper, and collecting these things is “an aitemptto from atime anda culture”—_K.C. 
impose immortality on what we do.’”—M.R. (Page 28) (Page 27) 
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THE TYPOGRAPHY IN THIS ARTICLE WAS CREATED USING DESKTOP PUBLISHING TECHNOLOGY. 
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The first rule of 
typography is simple: 
if it doesn’t look good, 
itisn’t. 


Type and typography 
rely on logical opti- 
cal considerations. 
Round letters like Os 
and Cs are drawn 


mechanically larger than squared-off letters like the E and H, so that they appear to be the same size. 


Type designers render 
horizontal strokes 
lighter than vertical 
strokes to keep them 
from actually look- 
ing heavier. Bottom 
hairlines are con- 
structed slightly heav- 
ier than those at 

the tops of characters 
to ensure that the 
resulting design has a 
firm optical founda- 
tion. The list goes on. 


Type designers labor 
to provide graphic 
designers with opti- 
cally correct tools, 
but these tools are of 
diminished value if 
they are not, in turn, 
used with a sensitivity 
to optics on the part 
‘of graphic designers. 


Optics come into 
play in both text and 
display typography. 
In text sizes you basi- 
cally want blocks of 
copy to look visually 
correct. As type size 
increases, however, 
words and even indi- 
vidual letters should 
be considered as 
important aspects of 
graphic correctness. 


With the software and 
tools available to us 
today, almost anybody 
can produce mechan- 


ically accurate typeset- 
ting. Creating optically 


correct typography, 
however, takes using 
the available tools 
plus something else— 
a sensitive eye. 

Allan Haley 


TEXT TYPOGRAPHY 


These are examples 

of correct and incorrect 
spacing in text copy. 
The copy on the left not 
only looks better, it’s 
also easier to read than 
that on the right. 


Optical considerations in text typography cover such aspects as kerning, letterspacing, 
hanging punctuation, word spacing and line spacing. 


Correct Kerning: Not all letters combine as well 
as others, sometimes they produce uneven 
or too-loose spacing when set under normal 
conditions. Kerning, either manual or soft- 
ware assisted, helps to overcome this situa- 
tion. For a more in-depth look at kerning see 
Ué&lc Vol. 18.1. 


Correct Letterspacing: The goal is to have uni- 
form typographic color. If you squint while 
looking at a block of text copy, it should be an 
even tone of gray. If too-tight letterspacing 
causes dark spots to appear where letters are 
too close or touch, readability will suffer. 


Correct Hanging Punctuation: At sizes of 10 or 12 
points a 45 pica line of type is normally per- 
ceived as just a line, with no real shape to its ter- 
minals. But if this line ends in punctuation then 
typographic optics should be considered. Ideally, 
when type is set justified periods, hyphens, 
commas, apostrophes and quotation marks 
should fall outside the right edge of the column. 


“Keeping such punctuation inside the column 


width makes the line look short? 


Incorrect Kerning: Not all letters combine as 
well as others, sometimes they produce 
uneven or too-loose spacing when set under 
normal conditions. Kerning, either manual 
or software assisted, helps to overcome this 
situation. For a more in-depth look at 
kerning see U&Ic Vol. 18.1. 


Incorrect Letterspacing: The goal is to have uni- 
form typographic color. Ifyou squint while looking 
at a block of text copy, it should be an even tone of 
gray. If tootight letterspacing causes dark spots to 
appear where letters are too close or touch, read- 
ability will suffer. 


Incorrect Hanging Punctuation: At sizes of 10 or 12 
points a 45 pica line of type is normally per- 
ceived as just a line, with no real shape to its ter- 
minals. But if this line ends in punctuation then 
typographic optics should be considered. Ideally, 
when type is set justified periods, hyphens, 
commas, apostrophes and quotation marks 
should fall outside the right edge of the column. 
“Keeping such punctuation inside the column 
width makes the line look short’ 


_ es 


Here the correct examples 
have word spacing adjusted 
to complement the design 
and proportions of the type- 
face. 


Word spacing should be even. 


Word spacing: Condensed typefaces, typefaces with a small x-height, and sans serif typefaces all 
require that word spacing be tight as well as optically even. The most efficient reading is through 
the process of seeing three or four words at a single glance. Sometimes this process should be 
aided by reducing normal word space values slightly. 


Word spacing should be even. 


HEADLINE: ITC MODERN LIGHT SUBHEADS/CAPTIONS: ITC FRANKLIN GOTHIC DEMI CONDENSED TEXT: ITC MODERN LIGHT, LIGHT ITALIC; ITC FRANKLIN GOTHIC DEMI CONDENSED 
EXAMPLES: ITC MODERN LIGHT; ITC FRANKLIN GOTHIC BOOK CONDENSED; ITC KABEL DEMI; ITC QUAY SANS MEDIUM 
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DISPLAY TYPOGRAPHY 
In display typography the list of things to be aware of is about the same, but with different Display typography 
emphasis: lettersvaci ; ROE ected A Tess can present additional 
phasis: letterspacing, word spacing, alignment and line spacing. challenges. Here, how 


things look is much more 
dependent on optics 


Letterspacing: As type sizes become larger the optical space between letters becomes more critical 
to typographic correctness. Subtle adjustments are often required to ensure that things look 
Just right. Some people call this process kerning, others refer to it as letterfitting. What it is called 
doesn’t matter, what it accomplishes does. 


Letterspacing 


Note that even though 
the first example looks 
correct, the spacing 
of the lines of type Is 
far from mechanically 
perfect. 


Line spacing: At text sizes, mechanical line space values are fine for producing optical correctness. 
But as type size increases, capital letters, as well as ascending and descending letter parts, will 
have an effect on the reader's perception of linespacing: Very often, lines of display type need to 
be adjusted from mechanical accuracy to optical correctness. 


optical correctness. 


A straightedge or computer 


Consider Optical soca, 
Edges of Letters 
When Aligning Type. 


Alignment: The correct centering and alignment of display lines is rarely a mechanical operation. 
Over half the lowercase alphabet, and many of the capitals, have shapes which call for optical 
adjustment of lines. The optical, rather than the mechanical edges of letters should be considered 
when aligning, or centering display lines, as in the example shown above. 


HEADLINE: ITC MODERN LIGHT SUBHEADS/CAPTIONS: ITC FRANKLIN GOTHIC DEMI CONDENSED TEXT: ITC MODERN LIGHT, LIGHT ITALIC; ITC FRANKLIN GOTHIC DEMI CONDENSED @ 
EXAMPLES: ITC MODERN LIGHT; ITC FRANKLIN GOTHICMEDIUM CONDENSED; ITC KABEL MEDIUMI; ITC QUAY SANS MEDIUM 


What's New from ITC 


TC Syndor 


Photography by Matthew Klein 


ITC Syndoris a 
rarity among recent 
typeface releases. 
It is original, distinc- 
tive and versatile. ITC 


Syndor is calligraphic 


SAUVIGNON. 


THIS VINTAGE HAS 
CAPTURED THE ESSENCE 
OF THE SAUVIGNON 
GRAPE, RETAINING THE 
TRUE CHARACTER 
THROUGH OUR METHOD 
OF FERMENTATION. 
THIS WINE WAS AGED IN 
OAK BARRELS TO RETAIN 
ITS DELICATE NATURAL 
FLAVORS. CLEAN 
AND DRY, A PERFECT 
COMPLEMENT TO VEAL, 
POULTRY, SEAFOOD AND 
LIGHT PASTA DISHES. 


ITC Syndor 
Book 


without being fussy. 
It has the grace and 
the flow of form that 
can come only from 
the calligrapher's 
hand, but never 


CHENIN 
BLANC 


RESIDUAL SUGAR 


@ SWEET 
@ SEMI DRY 
e@ DRY 


SERVING TEMPERATURE 


@ ROOM TEMP. 
e coot (50°) 
e coLD (40°) 


SERVING SUGGESTIONS 


@ APERITIF 

@ CHEESE 

@ POULTRY 

@ LIGHT PASTA 


ITC Syndor 
Medium 


sacrifices versatility 
and functionality for 
artistic expression. 
ITC Syndor is almost, 
but not quite, a serif- 
less face. A shadow 


hese special 
Chardonnay grapes are 
harvested exclusively 
from vineyards in the 
prestigious North Coast 
wine growing region. 
We have vinted a fresh, 
fruity wine that 
emphasizes the true 
flavor of the grapes. 
Ready to drink, it will 
retain its excellent 
flavor for several years. 


ITC Syndor 
Book Italic 


of the calligrapher's 
hand is seen in the 
serif-like beginnings 
and endings to char- 
acter strokes. These 
small “demi-serifs” 


Our winery ts located 
in the historic Western 
Valley, a region which 
is recognized as one 
of the world’s finest 
wine producing areas. 
We invite you to enjoy 
the hand picked fruits 


of our labor. 


ITC Syndor 
Bold Italic 


aid the eye in its 
horizontal movement 
across the page, and 
provide a subtle design 
quality that sets this 
new type style apart 


from other designs. 


Open counters, subtle 
contrast in stroke 
thickness, and simple 
character shapes also 
ensure high levels 

of readability at small 
sizes and from modest 
resolution printers. 


ITC Syndor’s straight- 
forward, honest quality 
and touch of person- 
ality make it ideal for 
business and presen- 
tation graphics. It 

is equally well suited 
to text copy in vir- 
tually any application, 
especially those in 
which economy of 
space is important. 


Hans Edward Meier, the 
distinguished designer 
of ITC Syndor, was born 
in 1922, near Zurich, 
Switzerland. He was 
educated to be an 
illustrator and graphic 
designer, but calli- 
graphy and typography 
became his passions. 

co 


Meier's first profes- Ziirich invited Meier 


sional jobs were as a to teach calligraphy, 

graphic designer and lettering and typo- 
typographer. But graphy. He accepted 

when he was 30 the without hesitation. 
school of design in Although teaching 


What's New from ITC 


ITC Syndor 


ELI SAE oe 


OUR DRY BURGUNDY HAS 
brilliant ruby hues and 
arich, complex bouquet. 
ac 1989 It has been patiently aged 
Merlot is a warm and and then binned on the 


charming wine, smooth, jj cork, to develop a luscious, 
rich and refined. =| é oe : 
A pronounced black jj oe 
flavor. For many years, we 
have made a special 
Burgundy in necessarily 
limited quantities. With 
the somewhat increased 
availability of the finest 
grapes from some of the 
premier vineyards, we can 
now offer a special release 
of these fine, dry wines. 


ro 
x 
Fy 
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So a ES 


currant aroma mingles 
with a hint of fresh 
ground black pepper. 

It should mature for an 
additional few years. 
This wine goes well 
with beef and lamb 

dishes, grilled pork and 
spicy seafood dishes. 
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ITC Syndor ITC Syndor 
@ Medium Medium Italic 


—————— 


demanded much 
time and attention, it 
also allowed Meier 
to devote some of his 
energy to writing 
and type design. His 


Zinfandel 
Residual Sugar 
sweet 


dry 


Serving Temperature 


room temp. 
cool (50 ) 


cold (40°) 


Serving Suggestions 
aperitif 
| cheese 


beef /lamb 
poultry 


ITC Syndor 
Bold 


. ; 


first typeface, Syntax, 
which he produced 
for the Stempel Type 
Foundry in Frankfurt, 
Germany, and was 
later released by 


% 
“a 


PINOT NOIR COMBINES 
HANDPICKED FRUIT WITH 
TRADITIONAL WINEMAKING 
TECHNIQUES AND IS AGED 
IN OAK BARRELS. 


PINOT 


PINOT NOIR HAS AROMAS 
OF FRUIT AND SPICES. 
FLAVORS OF CHERRIES 
PRECEDE A LINGERING 

FINISH. THIS WINE GAINS 

COMPLEXITY WITH AGE. 


NOTR 


DELICIOUS WHEN SERVED 
WITH GAME BIRDS, 
SALMON, LAMB, BEEF AND 
SOFT RIPENED CHEESES. 


ITC Syndor 
Bold 


Linotype, has been 

a favorite among cal- 
ligraphers and typo- 
graphers for many 
years. Barbedor is 

his later script which 
is available from 
Linotype-Hell. Accord- 
ing to Meier, Syndor's 
name derives from 
the combination of 
names from those two 
previous designs. 


ITC Syndor is available 
in Book, Medium 

and Bold weights with 
corresponding Italics. 
Small caps have been 
created for the Book 
and Medium weights. 
Oldstyle figures are 
available for the Roman 
and Italic designs in 

all weights. Only 
licensed ITC Subscribers 
are authorized to repro- 
duce, manufacture 
and offer for sale these 
and other ITC typefaces 
shown in this issue. 
This license is your 


guarantee of 


authenticity: 


These new typefaces 
will be available to the 
public on or after 
February 17, depending 
on each manufac- 
turer's release schedule. 


ITC SYNDOR’ 


Excellence in typography is the result of nothing more than an attitu 
de. Its appeal comes from the understanding used in its planning; th 
e designer must care. In contemporary advertising the perfect integ 
ration of the design elements often demands unorthodox typograp 
hy. It may require the use of compact spacing, minus leading, unusu 
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Excellence in typography is the result of nothing more than a 
n attitude. Its appeal comes from the understanding used in 
its planning; the designer must care. In contemporary advert 
ising the perfect integration of the design elements often de 


mands unorthodox typography. It may require the use of co 
9/10 
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Excellence in typography is the result of nothing more 
than an attitude. Its appeal comes from the understan 
ding used in its planning; the designer must care. In co 
ntemporary advertising the perfect integration of the 
design elements often demands unorthodox typograp 


10/11 

Excellence in typography is the result of nothing 
more than an attitude. Its appeal comes from the 
understanding used in its planning; the designer 
must care. In contemporary advertising the perfe 


ct integration of the design elements often dema 
N/12 


Book 


Excellence in typography is the result of nothi 
ng more than an attitude. Its appeal comes fr 
om the understanding used in its planning; t 
he designer must care. In contemporary adve 
rtising the perfect integration of the design el 


12/13 

Excellence in typography is the result o 
f nothing more than an attitude. Its ap 
peal comes from the understanding us 
ed in its planning; the designer must ca 
re. In contemporary advertising the pe 


14/15 
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Excellence in typography is the result of nothing more than ana 
ttitude. Its appeal comes from the understanding used in its pla 
nning; the designer must care. In contemporary advertising the 
perfect integration of the design elements often demands unort 
hodox typography. It may require the use of compact spacing, m 
8/9 


Excellence in typography is the result of nothing more th 
an an attitude. Its appeal comes from the understanding 
used in its planning; the designer must care. In contemp 
orary advertising the perfect integration of the design el 


ements often demands unorthodox typography. It may r 
9/10 
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Excellence in typography is the result of nothing m 
ore than an attitude. Its appeal comes from the un 
derstanding used in its planning; the designer mus 
tcare. In contemporary advertising the perfect inte 


gration of the design elements often demands uno 
10/11 


Excellence in typography is the result of nothi 
ng more than an attitude. Its appeal comes fro 
m the understanding used in its planning; the 
designer must care. In contemporary advertisi 
ng the perfect integration of the design eleme 


Medium 


Excellence in typography is the result of no 
thing more than an attitude. Its appeal co 
mes from the understanding used in its pl 
anning; the designer must care. In contem 
porary advertising the perfect integration 


12/13 

Excellence in typography is the resul 
t of nothing more than an attitude. | 
ts appeal comes from the understan 
ding used in its planning; the design 
er must care. In contemporary adver 


14/15 


Excellence in typography is the result of nothing more tha 
n an attitude. Its appeal comes from the understanding us 
ed in its planning; the designer must care. In contemporar 
y advertising the perfect integration of the design element 
s often demands unorthodox typography. It may require th 
8/9 


Excellence in typography is the result of nothing mo 
re than an attitude. Its appeal comes from the unde 
rstanding used in its planning; the designer must ca 
re. In contemporary advertising the perfect integrat 


ion of the design elements often demands unorthod 
9/10 


ABCDEFGHIJKL 
MNOPQRSTUV 
WXYZabcdefg 
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Excellence in typography is the result of nothin 
g more than an attitude. Its appeal comes from 
the understanding used in its planning; the des 
igner must care. In contemporary advertising t 
he perfect pearson of the design elements o 


10/11 

Excellence in typography is the result of no 
thing more than an attitude. Its appeal co 
mes from the understanding used in its pla 
nning; the designer must care. In contemp 
orary advertising the perfect integration o 


Bold 


Excellence in typography is the result o 
f nothing more than an attitude. Its ap 
peal comes from the understanding us 
ed in its planning; the designer must ca 
re. In contemporary advertising the pe 


12/13 

Excellence in typography is the re 
sult of nothing more than an atti 
tude. Its appeal comes from the u 
nderstanding used in its plannin 
g; the designer must care. In cont 


14/15 


Excellence in typography is the result of nothing more than an attitude. It 
s appeal comes from the understanding used in its planning; the designer 
must care. In contemporary advertising the perfect integration of the desi 
§n elements often demands unorthodox typography. It may require the us 
e of compact spacing, minus leading, unusual sizes and weights; whateve 
8/9 


Excellence in typography is the result of nothing more than an att 
itude. Its appeal comes from the understanding used in its plann 
ing; the designer must care. In contemporary advertising the perf 
ect integration of the design elements often demands unorthodox 
typography. It may require the use of compact spacing, minus lea 
9/10 
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Excellence in typography is the result of nothing more than 
an attitude. Its appeal comes from the understanding used 
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ITC American 


. Typewriter® 


Light 

Light Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Light Condensed 
Medium Condensed 
Bold Condensed 


ITC ANNA” 


ITC Avant Garde 
Gothic® 


Extra Light 

Extra Light Oblique 
Book 

Book Oblique 
Medium 
Medium Oblique 
Demi 

Demi Oblique 
Bold 

Bold Oblique 
Book Condensed 
Medium Condensed 
Demi Condensed 
Bold Condensed 


_ ITC Barcelona* 


Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Heavy 
Heavy Italic 


ITC Bauhaus® 
Light 

Medium 
Demibold 
Bold 

Heavy 
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ITC Benquiat” 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Book Condensed 

Book Condensed Italic 
Medium Condensed 
Medium Condensed Italic 
Bold Condensed 

Bold Condensed Italic 


ITC Benguiat Gothic’ 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Heavy 

Heavy Italic 


ITC Berkeley Oldstyle” 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Bookman” 
Light 

Light Italic 
Medium 
Medium Italic 
Demibold 
Demibold Italic 
Bold 

Bold Italic 


ITC Caslon No. 224° 


Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 


Black Italic E 


ITC Century” 

Light 

Light Italic 

Book 

Book Italic 

Bold 

Bold Italic 

Ultra 

Ultra Italic 

Light Condensed 

Light Condensed Italic 
Book Condensed 

Book Condensed Italic 
Bold Condensed 

Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 


ITC Cheltenham” 
Light 

Light Italic 

Book 

Bookltalic 

Bold 

Bold Italic 

Ultra 

Ultra Italic 

Light Condensed 

Light Condensed Italic 
Book Condensed 

Book Condensed Italic 
Bold Condensed 

Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 


ITC Clearface” 


Regular 
Regular Italic 
Bold 

Bold Italic 
Heavy 
Heavy Italic 
Black 
Black Italic 


ITC Cushing*® 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Heavy 

Heavy Italic 


ITC Elan” 


Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Eras* 


Light 
Book 
Medium 
Demi 
Bold 
Ultra 
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ITC Esprit® 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Fenice* 
Light 

Light Italic 
Regular 
Regular Italic 
Bold 

Bold Italic 
Ultra 

Ultra Italic 


ITC Flora* 


Medium 
Bold 


ITC Franklin Gothic* 


Book 

Book Italic 

Medium 

Medium Italic 

Demi 

Demi Italic 

Heavy 

Heavy Italic — 

Book Condensed 

Book Condensed Italic 
Medium Condensed 
Medium Condensed Italic 
Demi Condensed 
Demi Condensed Italic 
Book Compressed 

Book Compressed Italic 
Demi Compressed 

Demi Compressed Italic 
Book X-Compressed 

Demi X-Compressed 


Friz Quadrata 


Friz Quadrata 
Friz Quadrata Bold 


ITC Galliard® 


Roman 

Ttalic 

Bold 

Bold Italic 
Black 

Black Italic 
Ultra 
Ultra Italic 


ITC Gamma” 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Garamond” 
Light 

Light Italic 

Book 

Book Italic 

Bold 

Bold Italic 

Ultra 

Ultra Italic 

Light Narrow 

Light Narrow Italic 
Book Narrow 

Book Narrow Italic 
Bold Narrow 

Bold Narrow Italic 
Light Condensed 

Light Condensed Italic 
Book Condensed 

Book Condensed Italic 
Bold Condensed 
Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 


ITC Giovanni™ 
Book 

Book Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Golden Type™ 
Original 

Bold 

Black 


ITC Goudy Sans°® 


_ Book 


Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italie 


TTC Isadora® 
‘Regular 
Bald 


ITC Isbell’ 


Book 

Book Italic 
Medium — 
Medium Italic 
Bold 

Bold Italic 
Heavy 
Heavy Italic 


Italia 


Book 
Medium 
Bold 


J _ ITC Jamille’ 
=" Book 
Book Italic 
Bold 
Bold Italic 
Black 
Black Italic 


ITC Kabel* 


Book 
Medium 
Demi 
Bold 
Ultra 
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Regular 

Kursiv Regular 
Bold 

Kursiv Bold 

Extra Bold 

Kursiv Extra Bold 
Heavy 

Kursiv Heavy 
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Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 
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ITC Lubalin Graph’ 


Extra Light 

Extra Light Oblique 
Book 

Book Oblique 
Medium 

Medium Oblique 
Demi 

Demi Oblique 
Bold 

Bold Oblique 


A ITC Mendoza Roman” 
~ Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 


ITC Mixage’® 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 
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ITC Modern No. 216° 
Light _ 
Light Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Heavy 
Heavy Italic 
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ITC New Baskerville” 


Roman 

Italic 

Semi Bold 
Semi Bold Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Newtext” 
Light 

Light Italic 

Book 

Book Italic 
Regular 
Regular Italic 
Demi 

Demi Italic 


ITC Novarese® 


Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
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ITC Officina Sans™ 
Book 

Book Italic 

Bold 

Bold Italic 


ITC Officina Serif” 
Book 

Book Italic 

Bold 

Bold Italic 


ITC Pacella’” 


Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Panache” 


Book 

Book Italic 
Bold 

Bold Italic 
Black 
Black Italic 


ITC Quay Sans™ 
Book 

Book Italic 
Medium 

Medium Italic 
Black 

Black Italic 


ITC Quorum” 
Light 

Book 
Medium 

Bold 

Black 


ITC Serif Gothic” 
Lighr 

Regular 

Bold 

Extra Bold 

Heavy 

Black 


ITC Slimbach’* 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Souvenir® 
Light 

Light Italic 
Medium 
Medium Italic 
Demi 

Demi Italic 
Bold 

Bold Italic 
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ITC Stone Informal 


Medium 
Medium Italic 
Semi Bold 
Semi Bold Italic 
Bold 

Bold Italic 


ITC Stone Sans 


Medium 
Medium Italic 
Semi Bold 
Semi Bold Italic 
Bold 

Bold Italic 


ITC Stone Serif” 
Medium 

Medium Italic 
Semi Bold 

Semi Bold Italic 
Bold 

Bold Italic 
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ITC Symbol’ 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Syndor™ 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 


ITC Tiepolo” ° 


Book 

Book Italic 
Bold 

Bold Italic 
Black 
Black Italic 


ITC Tiffany 
Light 

Light Italic 
Medium 
Medium Italic 
Demi 

Demi Italic 
Heavy 
Heavy Italic 


ITC Usherwood* 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Veljovic” 
Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 
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Book 

Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Zapf Book® 
Light 

Light Italic 
Medium 

Medium Italic 
Demi 

Demi Italic 
Heavy 

Heavy Italic 


ITC Zapf Chancery” 
Light 

Light Italic 

Medium 

Medium Italic 

Demi 

Bold 


ITC Zapf International” 
Light 

Light Italic 

Medium 

Medium Italic 

Demi 

Demi Italic 
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Heavy Italic 
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LIGHT 
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MEDIUM 


MEDIUM ITALIC 


BOLD 


BOLD ITALIC 


ITC Boutros Calligraphy™ 


Lawl dla uie Gules 

Sle Gan ayleuwe yo zles 

dawg is Sybase jupb» 

Sale Jarugis §plouues Qo plas 
2quuuf ype wire Wer ne —~ 

Sale a quiutl’S phone us phos 


LIGHT 


LIGHT ITALIC 


MEDIUM 


MEDIUM ITALIC 


BOLD 


BOLD ITALIC 


ITC Arabic 


ITC Boutros Setting™ 


yeu] gor0 voy: 

Slo oat) Bore osteo 
bugis fous jw bo 
Sale bungie Goro yarbs 
Ryerey oo Se yb 
Yate squstl paso gays 


ITC Boutros Kufic™ 


aul g4ig4 pupa 

She yar ge ous 
Hangin 7994 ub 
Jibs Hage g8g4 yuykas 
Magu} -g- jut p04 

Silo tgtt) 819.4 pata 


ITC Boutros Modern Kufic™ 

LIGHT saul ay. $495 suyb uct 

Silo ul gk HasS gusts ucurirauic 
MEDIUM bawigio 2uard $4gS gaps mevium 
Silo fauuigis tua ‘NigS gupta Mepiumimatic 
BOLD mead med 2 j4isS jes pls BOLD 

Vile maui parry N ‘QoS gat pleas soup matic 


LIGHT ITALIC 
MEDIUM ITALIC 


BOLD ITALIC 


ITC Boutros Rokaa™ 
LIGHT Ley rPLY uno MEDIUM 
LIGHT ITALIC 
MEDIUM 
MEDIUM ITALIC 
BOLD 


BOLD ITALIC 


ITC Display Typefaces 


ITC AKI LINES*® 


TIC American tyoewririter Outtliimes 
ITC Bauhaus Heavy’ 
[TC Bauhaus hieavy Outline’ 
ITC Bernase Roman® 
ITC Bolt Bold” 
ITC/LSC Book Regular Roman: 
ITC/LSC Book Regular Italic* 
ITC/LSC Book Bold Roman: 
ITC/LSC Book Bold Italic: 
ITC/LSC Book X-Bold Roman: 
ITC/LSC Book X-Bold Italic: 
ITC Bookman Outline with Swasin 
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ITC BUSORANA LIGHT® 
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ITC BUSORAMA BOLD” 
ITC Caslon Headline: 


ITC/LSC Caslon Light No. 223° 
ITC/LSC Caslon Light No. 223 Italie 
ITC/LSC Caslon Regular No. 223° 
ITC/LSC Caslon Regular No. 223 Italic: 
ITC/ LSC Caslon Bold No.223° 
ITC/LSC Caslon Bold No. 223 Italic: 
ITC/LSC Caslon X-Bold No.223° 
ITC/LSC Caslon X-Bold No. 223 Italic* 
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ITC Cheltenham Outline Shadow: 

ITC Cheltenham Contour’ 

ITC Clearface Outline* 

ITC Clearface Contour’ 

ITC Clearface Outline Shadow: 


ITC/LSC Condensed” 
ITCASC Condensed Nalie? 
ITC Didi’ 
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ITC Eras Contour’ 
ITC Fat Face’ 
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IC Franklin Gothic Outlines 
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ITC Gorilla: 
ITC Grizzly: 
ITC Grouch: 
ITC Honda’ 
1rC Kabel Outlines 
ITC Kabel Contour’ 
IC Korinna Bold Outliime 
ITC MACHINE® 
ITC MACHINE BOLD 
HIC/ISC Manhattan: 
ITC MilanoRoman: 
ITC NEON” 
(ve VIWDEER® 
ITC Rondo Light* 
ITC Rondo? 
ITC Ronda Bold” 

I" Seri Gothic Bold Outlines 
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ITC Toms Roman® 
ITC Uptight Regular: 

ITC Uptiont Neon: 
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by Barry Zuber 


Speed Up Production 

The creation of monster-size PostScript® 
files can take hours to print and tie up 
your computer needlessly while import- 
ing images into your application. Inter- 
Sep by Archetype dramatically increases 
productivity when using PostScript files. 
InterSep automatically stores and orga- 
nizes all of your PostScript files ina 
picture database. Because it works trans- 
parently with existing Mac and PC appli- 
cations, InterSep is easy to learn. An 
entire production department can be up 
and running in minutes. For Macintosh 
and IBM/compatibles. Starts at $3000. 
Archetype Inc., 100 Fifth Avenue, 
Waltham, MA 02154. (617) 890-7544. 

For more information, circle 380 on reader 
service card. 


Color Separations on the Desktop 
The newest release of InSight Systems’ 
award-winning process color separation 
program is Publishers Prism” 4.0. Built 
on the premise that a color separation 
program should be able to process any 
printable PostScript page, Publishers 
Prism is totally independent of any appli- 
cation specific program. This means that 
if you can print it on a PostScript printer, 
Publishers Prism can produce four-color 
separations from any program and plat- 
form, including PCs, Macintosh? Amiga® 
or Unix workstations. The program gen- 
erates color traps automatically and pro- 
vides sophisticated color correction con- 
trol. $695 with six month money back 
guarantee, InSight Systems, Inc., 10017 
Coach Road, Vienna, VA 22181. (703) 938- 
0250. For more information, circle 381 on 
reader service card. 


Text Manipulation 

Broderbund” has announced version 
2.0 of TypeStyler, its award-winning 
text manipulation program. Version 2.0 is 
System 7 savvy and offers users a variety 
of sophisticated enhancements, from 
letter fusion to 24-bit color support. 
TypeStyler can create artwork using tools 
that bend, squeeze, stretch, twist and 
rotate text and easily customize any 
attribute of a type style. To create editable 
artwork, TypeStyler converts TrueType 
and PostScript fonts on the fly, saving 
users time and hard disk space. Type- 
Styler comes bundled with Adobe Type 
Manager™ and 13 typefaces from the 
Adobe Type Library including Courier, 
Times Roman, Gill Sans and Symbol. 

For Macintosh. $219.95, upgrade $25. 
Broderbund Software, Inc., 500 Redwood 
Boulevard, Novato, CA. 94948-6121. 

(415) 382-4400. For more information, 
circle 382 on reader service card. 


FreeHand Opens Illustrator 
Drawings 

Altsys® Corporation has announced ver- 
sion 2.0 of EPS Exchange that allows 
Aldus FreeHand?® users to open and edit 
Adobe Illustrator 88™ or Adobe Illustra- 
tor® 3 documents. The earlier version of 
EPS Exchange converted FreeHand docu- 
ments into Illustrator 88 and 3 formats. 


EPS Exchange 2.0 opens the door for file 
conversion in both directions and pro- 
vides a complete bridge between two of 
the most popular Macintosh® PostScript® 
language illustration programs. For 
Macintosh. Upgrade free, new software 
$149. Altsys Corporation, 269 W. Renner 


Road, Richardson, TX 75080. (214) 680- 
2060. For more information, circle 383 on 
reader service card. 


New Word for Macintosh 

and Windows 

Microsoft Corporation has announced 
version 5.0 of their word processing 
program for the Macintosh. Version 5.0 
offers new features such as an integrated 
grammar checker, drag-and-drop text, 
drawing tools, voice annotation anda 
new Print Merge Helper. In addition, ver- 
sion 5.0 takes full advantage of System 
7.0 with Publish and Subscribe, Balloon 
Help, TrueType™ and support for 


AppleEvents”™ For Macintosh. $495, 
upgrade $129. Microsoft Corporation, 
One Microsoft Way, Redmond, Washing- 
ton 98052-6399. (206) 882-8080. For 
more information, circle 384 on reader 
service card. 

Besides Word for the Macintosh, 
Microsoft has begun shipping Word for 
Windows version 2.0. Word version 
2.0 has an impressive list of features 
that give it capabilities similar to its 
Macintosh cousin, such as Print Merge 
Helper, automatic envelope printing, 
charting, drawing tools, equation editor 
and drag-and-drop. Word 2.0 also sup- 

continued on page 44 


TypeStyler: When Every Minute nee 


: ‘TypeStyler is an amazing program that gives you the 
power to create designs like these on your Macintosh. Stretch, 
bend, twist and rotate text. Call on millions of dazzling styling 
effects, And do it all in a matter of minutes, : 

TypeStyler 1.5 won the coveted MacUser Eddy Award. And 
the new version, 
TypeStyler 2.0 is 
° ~ more enhanced 

than ever. For example, TypeStyler 2.0 is System 7 Savvy, 

supports 24-bit color and comes with over 20 typefaces. It even 
includes Adobe Type Manager® so you can access Type 1 fonts 
without any conversion hassles, In addition to being a terrific 


Take A Few Minutes To Try TypeStyler 


i re ae ne ea cee tf et i el 


- Product Code} Qty 


Name 
Address 

City — 
Telephone 


To purchase demo disk, mail this coupon to Broderbund Software, 
P.O. Box 6125, Novato, CA 94948-6125. 

To purchase TypeStyler, mail this coupon to above address, see 
your local retailer or call 1-800-521-6263 to order by phone. 


State ____. Zip Code: 


pe = 
esa 3 5-9 = - = =-- == --- 


ee i = gs re 


*<When ordering Typestyler 2.0, local sales tax must be 


| TypeSiyer i as at mn apg rebate hh wale eta ‘based ts Noa ASH 
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design tool, it's also a terrific value. But 
don’t take our word fos it, 


style type with TypeStyler. And how much 
time you'll save. Just mail this coupon with: 
a $5 check or money order to Broderbund 
Software, PO. Box 6125, Novato, California 
(94948-6125, Or call 1-800-521-6263 to order b 


“oBroderbund “Sa - c Not 


‘Description 


3435599 
34355 


= Demo disk(s)* $5.00 each 


[ee 20°F | so 


Make. checks payable to Broderbund Software. 
*Sales tax is included in $5.00 price. 


applied inthe following lates; CA, GA, UL, Ma, Nf PA, TXand_ rata Total |S" 
WA. Please include the appropriate sales tax for your state. ~~ 


Identicolor Service Bureau 


DOES YOUR _ 
SERVICE BUREAU 
OFFER THE 
RIGHT 
RUBDOWN? 


If not, allow us to put you in touch with one that does. 


Our color-proofing network is world-wide, so there’s bound to be one of our 
Identicolor Service Bureaus near you. 


And as for rubdowns, we offer the finest in the business, so why deprive yourself? 


Our people have been specially trained in our patented process and know 
all the tricks to make it work for you. 


Just provide us with a disk or modem, indicate which true PANTONE: colors you wish, 
(even if your computer or printer can’t), and we'll deliver. 


Choose from single or multiple color rubdowns, (glossy or matte), 
metallic hot-stamping foil transfers, to even four-color photographic decals 
up to 150 line screen. 


Besides this, our Studios can also create perfectly registered cell overlays in color or 
white, completely opaqued or transparent, color comps, or direct proofs onto just 
about any stock or material you want (unlike your conventional color printers). 


Call us today at 1-800-346-8815 and allow us to put you in touch with 
: the Identicolor Service Bureau nearest you. 


re all the proof you need when it comes to rubdowns done right. 


identicolor 


All The Proof You Need 


720 White Plains Road, Scarsdale, New York 10583 
472-8519 « Modems e 472-8147 
Phone (914) 472-6640 © Fax (914) 472-0954 


We 


pUTHENTIC 


“ on ? 
‘ Sa 


us. pach 


©1991 IDENTICOLOR INTERNATIONAL, INC. ALL RIGHTS RESERVED. 
*PANTONE, Inc.'s check-standard trademark for color reproduction and color reproduction materials. 
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W YEAR RESOLUTIN 


More new fonts. We will be adding many new releases from Bigger discounts. Compare our prices for Adobe and Bitstream 
some of the most popular libraries like Adobe, Bitstream, E&F, ITC, fonts with all other licensed resellers. You will find that we are among 


Letraset, Linotype and Monotype as well as from some of the smaller the lowest in the industry. As an example: 

foundries like Letter-Perfect, The Font Bureau and Treacyfaces. Some Adobe lists Adobe Minion (disk pkg. 143) at $370. FontHaus lists the 
new ones: same package at $239—save over 35%. 

Bitstream single weights $40; 4 or more weights $25 each! We 
discount full libraries as well; disk or CD-ROM. Call us for a quote. 


ITc Syndor Fairfield 
Centaur Geowng  Ozhandicraft PLAZA 
ENViI2kOArrus Bronce 


New exclusives. To date, we carry better than 700 fonts that are 
exclusive to, or available only at FontHaus. New ones are arriving reg- 
ularly like Torino Modern and ATF Raleigh Gothic from Panache 
Graphics. Natural fact, most fonts used in this page ad are exclusive 
to FontHaus. Following is a sampling of Some of our newest arrivals: 


Roundey lise ime MARD (9) tectarannaost 
Radiant CONDENSED IESCORIAL 
Kis-Janson ATF Raleigh Gothic CONDENSE 


Commerce _ Sierra Iilllviler 
DEMONSTRATOR Condensed Phyllis TRIO UGHT CANADA BRITAIN EUROPE 


Rhyscon Systems Inc. Signus Limited Elsner+Flake 
Ky e PO Box 245, Clarkson PO South Bank TechnoPark Diirmeyer Repro Satz 
Praxis MNGIMG PEGE Swit. TAD ENE le ae ce 
Ontario [51 3Y1 CANADA London SE1 6LN ENGLAND 2000 Hamburg 26 
Tel: 416.278.2600 Tel: 71.922.8805, Tel: 41.234.843 


Torino MODERN AARDVARK reneanaae roe na rv aa 


GOUDY sTouT firedaletfiredale Bold 


Specials. Through March, 1992, orders over $500 earn a $75 credit 
toward the next font order. Throughout the new year, we will have 
many specials (some unpublished) on many of our fonts. Call us for 
more details. 


New hours. We are now keeping our lines open to 8:00 pm (EsT) 
Monday through Friday in order to better service our designers West 
of the East coast. 


es 


FontHaus Inc. 
15 Perry Avenue Norwalk, cT 06850 
800.942.9110 Fax: 203.849.8527 


FontHaus is a trademark of FontHaus Inc. All other names used in this ad are 
trademarks of their respective manufacturers, foundries or designers. New Year 
Resolutions may not apply to international FontHaus agents. OFHIDesignU&lc19/1 


Free shipping. As of January, 1992, we will be offering free ground 
service to anywhere in the United States. Free overnight service on all 
domestic orders over $500. 
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EXHIBITION SCHEDULE 


@ 88 @ 
FEBRUARY 11- MARCH 26 
GALLERY 1 


This sixth annual exhibition of con- 
temporary posters was coordinated 
by the United Nations Educational 
Scientific and Cultural Organiza- 
tion (UNESCO) and Design Inter- 
national (Tiburon, CA).#In a two-tiered selection 
process, international competitions were held in 20 
countries and the 20 winning posters from each were 
sent to Paris for the international judging. = A selection 
of the international competition winners from Western 
and Eastern Europe, the Middle East and the United 


States will be displayed at the ITC Center. 


APRIL 8 - May 21 
GALLERY 1 


Music Television has changed the 
way we look at television as well as 
the way we listen to music. ™ The 
creators of MTV’s on-air graphics, 
print promotions and trade and 
consumer advertising fuse innovative design and 
irreverent humor in solving traditional communica- 
tions problems. * MTV’s consistent quality in all 
areas of design have earned it the 1991 Design 
Leadership Award from the American Institute of 
Graphic Arts. * The award will be presented to MTV 


in New York this Spring. 


Open Monday - Friday =» Hours: Noon - 5:00 p.m., 
Tuesday until 8:00 p.m. # (Closed April 17) 


Admission: Free 


HEADLINES: ITC FRANKLIN GOTHIC DEMI CONDENSED; ITC MENDOZA BOOK; ITC GOUDY SANS BOLD 
SUBHEADS: ITC FRANKLIN GOTHIC DEMI COMPRESSED TEXT: ITC MENDOZA BOOK ITC ZAPF DINGBATS 
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ports Object Linking and Embedding 
(OLE). With OLE, when you click ona 
graphic that was imported into Word 2.0, 
the program that created the graphic is 
automatically launched to make changes. 
For IBM/compatibles. $495, upgrade 
$129. Microsoft Corporation, One Micro- 
soft Way, Redmond, WA 98052-6399. 
(206) 882-8080. For more information, 
circle 385 on reader service card. 


PhotoFinish by ZSoft 

ZSoft® Corporation has introduced 
PhotoFinish,” a new image editing pro- 
gram that combines painting tools with 
powerful photo retouching capabilities. 
PhotoFinish can create and edit 24-bit 
true-color images with up to 16.7 million 
colors. The program features scanner 
control for most popular scanners and 
video capture boards, sophisticated fil- 
ters and image editing controls, special 
effects and painting tools such as air- 
brush, smear, tint and blend. For IBM/ 
compatibles and requires Windows 3.0. 
$199. ZSoft Corporation, 450 Franklin 
Road, Suite 100, Marietta, GA 30067. 
(404) 428-0008. For more information, 
circle 386 on reader service card. 


Electronic Art Service 

Dynamic Graphics, Inc. offers an elec- 
tronic art subscription service for both 
the Macintosh and IBM PC. Electronic 
Clipper™ offers subscribers black & 
white and color artwork provided in TIFF 
and EPS file formats. Designer’s Club® 
offers newly created custom art plus art- 
work specially selected from previous 
Clipper® and Print Media Service® hard 
copy issues. Each subscription includes 
an easy-to-use interactive indexing pro- 
gram to find the art you need plus a 
printed index and how-to supplements. 
Macintosh and IBM/compatible formats. 
Monthly subscription to Electronic Clip- 
per: $67.50; monthly subscription to 
Designer's Club: $49.50. Dynamic Graph- 
ics, Inc., 6000 N. Forest Park Drive, Peoria, 
IL 61656-1901. (800) 255-8800, (309) 
688-8800. For more information, circle 
387 on reader service card. 


Action! for Moving Presentations 
Action! is the new presentation program 
from MacroMind that takes users beyond 
static slide-based presentations. With 
Action!, users create screens with mov- 
ing text, graphics and sound. Action! 
comes with 120 predefined templates 
where users place text and graphics to 
produce instant moving presentations. 
The program comes bundled with 

two 10-second sound-effect clips and 
four pieces of 30-second music clips. 
Action! can import and display animated 
sequences created using MacroMind 
Director on the Macintosh. For IBM/com- 
patibles. $495. MacroMind, 600 Town- 
send Street, San Francisco, CA 91403. 
(415) 442-0200. For more information, 
circle 388 on reader service card. 


Digital Video 

Adobe Systems Inc., has begun shipping 
its new digital video software for the 
Macintosh, Adobe Premiere." The new 
program enables users to combine video 
footage, audio recordings, animation, 
still images and graphics to create high- 
quality digital movies right on the 
Macintosh. Digital video is expected to 
be used in many applications including 
interactive documentation, video news- 
letters, marketing and sales presenta- 
tions, advertising comps, interactive 
kiosks, training, education and video 
production. For Macintosh. $495. Adobe 
Systems Inc., 1585 Charleston Road, 
Mountain View, CA 94039-7900. (800) 
833-6687, (415) 961-4400 For more infor- 
mation, circle 389 on reader service card. 


Matrox® Video Products Group has 
announced a desktop video production 
system on the PC. The Matrox Personal 
Producer™ allows you to assemble and 
edit video, sound, graphics, titles and 
digital video effects under the Windows 
interface. The Personal Producer catalogs 
and trims video, audio and graphics and 
arranges the clips on visual timelines 
in the Storyboard. For IBM/compatibles. 
$2995. Matrox Electronic Systems, Ltd., 
1055 St. Regis Boulevard, Dorval, 
Quebec, Canada H9P 2T4. (800) 361 - 
4903, (514) 685-2630. For more informa- 
tion, circle 390 on reader service card. 


Software for NeXT Computers 
NeXT,” Inc. has announced several 
graphic design and publishing programs 
for its family of workstations. The 
announcement includes: Illustrator® 
3.0 for illustration by Adobe Systems: 
(415) 961-4400; Virtuoso” for illustration 
by Altsys Corporation: (214) 680-2060; 
Arts & Letters Graphics Composer™ 
for illustration and clip art by Computer 
Support Corporation: (214) 661-8960; 
Pixel Magician” by Bacchus Software 
Systems for file conversion: (213) 820- 
9145; and GammaScan!™ for high-reso- 
lution color scanning by Chromagrafx 
Imaging Systems, Inc.: (516) 273-5708. In 
addition, there is available FrameMaker 
3.0 for document publishing by Frame 
Technology:® (408) 428-6121; uShare™ 
for linking Macintosh computers with 
NeXT systems by Information Presen- 
tation Technologies, Inc.: (805) 541-3000; 
Concurrence” for presentations by 
Lighthouse Design, Ltd.: (301) 907-4621; 
and TopDraw”™ version 2.0 for drawing 
and business graphics by Media Logic Inc. 
(213) 573-7575. NeXT has also announced 
the availablity of PasteUp™ for page 
layout by RightBrain Software:™ (415) 
326-2974; ScanTastic™ for color scan- 
ning from different vendors by Second 
Glance: (714) 855-2331; and Create™ for 
use in drawing and text creation by Stone 
Design: (505) 345-4800. For more infor- 
mation, circle 391 on reader service card. 


Hardware 


New Apple Computers 

Apple® Computer has introduced two 

new high-end computers that extend the 
continued on page 51 


Open up 
your own 
font studio. 


Owning and managing a professional font studio is easy! 


Tools to work with typefaces on the 
Macintosh® have been adequate, but 
they lacked the sophistication of a 
traditional type foundry. FontStudio® 
finally gives you the most versatile 
tools available to create and modify 
every aspect of bitmap and outline 
typefaces. 


You can create a new font by using a 
complete set of digital drawing tools, 
by manually or auto-tracing scanned 
original art or by importing existing 
typeface designs from the major font 
manufacturers. The ability to modify 
a character's individual curves and 
straight segments allows you to 
change the actual shape of the 
letterform. 


Using FontStudio's scaling, slanting 
and rotating features, will let you 
modify individual characters or an 
entire font with the click of a mouse. 
Outline printer fonts can be auto- 
matically hinted with the ability to 
add manual hints. Once you have 
created a hinted typeface, you can 
generate bitmapped screen fonts at 
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any size using Adobe Type Manager™ 
(ATM), the True Type™rasterizer or 
FontStudios internal rasterizer. 


The kerning and metrics capabilities 
within FontStudio enable you to 
change a character's width and side- 
bearings. You can also automatically 
generate an unlimited number of 
kerning pairs for your font. And with 
the unique interpolation feature you 
can take two contrasting weights 
and create as many in-between 
weights as you desire, all of which 
are of the same high quality as the 
original designs. 


FontStudio also imports artwork 
and logos from Adobe Illustrator® 
and LetraStudio®, which can be 
assigned to a single keystroke. Once 
you've completed your font, you can 
save the design as PostScript® Type |, 
Type 3 and True Type™. You can even 
convert your existing library 
between these formats. 

Absolutely everything is clear. 
You can buy every font related soft- 
ware program on the market or 
you can purchase FontStudio and be 
in business. And if that isn’t enough 
to convince you, maybe this will— 
purchase FontStudio between June | 
and August 3l, I99l and receive a $50 
rebate from Letraset! 

For more information on this 
special offer* and where to purchase 
FontStudio, please call I|-800-343- 
TYPE and mention this ad. 


FoniNtudio, 


Letraset and FontStudio are trademarks of Esselte Pendaflex Corporation in the United States, of Letraset Canada Limited in Canada, and of Esselte Letraset 
Limited elsewhere and are widely protected by registration. Other brand and product names are trademarks or registered trademarks of their respective holders. 


*This offer is available to registered users in the United States only, and may not be combined with any other offer. 
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®1991 Esselte Pendaflex 


ENCOURAGING ENVIRONMENTAL, AWARENESS 


Recy T°! 


Recycle!, the 1990-91 Herb Lubalin International Student Design Competition, challenged 


students to create a public awareness campaign piece aiming to encourage recycling activi- 


ties in their communities. Recycle! attracted the most entries in the contest’s seven-year 


history: nearly 2000 students in 
35 countries participated in the 
competition, which was estab- 
lished in memory of one of ITC’s 
founders, and the co-creator and 


first designer of U&lc. 


The design brief for the competition provided more flexibility than is usu- 

ally made available in professional design projects, with no design or format 
guidelines given, apart from size and weight restrictions. The only required 

eB text was the headline, Recycle!, and information about whom to contact for 
more information about local recycling efforts. Given this freedom, students submitted 
all manner of posters, games, sculptures, books, brochures, T-shirts, packaging and 
logo designs. Ml In evaluating the entries, the jurors: Sheila Levrant de Bretteville (Yale 
University, New Haven, CT); McRay Magleby (Brigham Young University, Provo, UT); 
Alan Peckolick (Peckolick Inc., New York City); and Erik Spiekermann (MetaDesign, 
Berlin) were asked to focus on the quality of the concept, relevance of the solution to 
the design brief and excellence in design and use of typography. In addition to assessing 
these criteria, jurors found themselves examining students’ demonstration of basic 
recycling principles such as the reuse of existing items in new or different ways and 
manufacturing new products from previously used materials. HM As designers who 
create packaging and consumer items, the jurors felt the role of designers is to be envi- 
ronmental advocates, and encourage their clients to manufacture “environmentally 
friendly” products and packaging; inherent in any recycling activity is the avoidance 
of the purchase and use of materials that are not biodegradable. As such, elaborately 
constructed entries using newly manufactured materials, as opposed to entries which 
used previously existing items, tended to be excluded from the final round of judging. 
Jurors also voiced concern about submissions that were mounted on non-degradable 
foam board. ™ Several students explored reusing old items in new ways. A number of 
entries employed messages prepared in “ransom-note” typography, re-using type that 
was previously used in other printed jobs. Another entry actually recycled an issue of 
U&lc by superimposing a recycling message on the cover. Some entries utilized sim- 
ilar images to convey their points: One poster entry pictured side-by-side photos of 


Marilyn Monroe and Madonna to playfully suggest a “recycled” persona. —Laurie Burns 


The first prize and 1991 Herb 
Lubalin Medal were awarded to 
Thomas Machek (College of 
Applied Arts, Prague, Czecho- 
slovakia). Honorable Mention 
awards were given to: Ginger J. 
Brown (Massachusetts College 


of Art, Boston, MA); Elaine 


Kwong (San Jose State University, San Jose, CA); Patricia A. Lorin (San Jose State University, 


San Jose, CA); Ann Wood Price (George State University, Atlanta, GA); Robert Tombs (Yale 


School of Art, New Haven, CT); and Shauna Vineberg (School of Visual Arts, New York, NY). 


HEADLINE: ITC MODERN NO. 216 LIGHT SUBHEAD: LIGHT TEXT: ITC FRANKLIN GOTHIC DEMI CONDENSED, DEM! CONDENSED ITALIC; ITC MODERN NO. 216 LIGHT, BOLD; ITC ZAPF DINGBATS 


WARNING? 


IT IS A CRIMINAL OFFENSE TO USE 
BORING PAPER IN YOUR PRINTER! 


Let PaperDirect® 
Bail You Out — 


We offer the colors, the textures and 
formats you need to break out from 
the rest of the gang. Soon your 
designs will be freed on bond .... 

or parchment .... or linen .... or on 
another of our cool laser printer or 
copier papers. 


PaperDirect is the complete paper 
source for all your office, laser 
printer, desktop publishing and 
promotional needs. We’ll help you 
make the ultimate impact with your 
next brochure, newsletter, resume, 
letterhead, announcement or any 
direct mail. All of our papers (and a 
variety of envelopes) are in stock for 
immediate delivery in the quantity 
you need ... as few as 100 sheets. 


vi 


Get a complete PaperKit™ & PaperSelector™ for just 
$19.95 .... and get your money back with your first order! 


Lyndhurst, NJ 07071 
Outside US (201) 507-5488 PaperDirect’s exclusive PaperKit™ contains hundreds of ready-to-use papers in 
different styles, colors and weights so you can see, feel, and try them before 


CALL 1-800-A PAPERS you buy them. The PaperSelector™ includes complete swatches of our product 
< line along with specifications. Best of all, you'll receive a $19.95 credit back 

Or Fax: (201) 507-0817 when you place your first order for $30 or more. 

om 


205 Chubb Avenue 


Mail or fax the information below to receive a free issue of PaperDirect’s latest PaperCatalog 
or to receive a complete PaperKit & PaperSelector for just $19.95 (plus $2.50 shipping). 


YES, please send me: Method of Payment: 
(4 Please bill my credit card OU Visa OOM/C O Amex 


a issue of PaperDirect’s PaperCatalog. 
C) a Paperkit™ & PaperSelector™ for $19.95 (plus $2.50 S/H) C’edt Card # 
as well as a PaperDirect PaperCatalog. Signature_____________mo____ Exp. Date 
izes “I Check enclosed (for $22.45) payable to PaperDirect, Inc. 
J Please bill me (D&B rated firms, schools, govt. agencies only) 


Company Name CN res. add 7% tax. Offer available in continental 48 states only). 
Address (No PO Boxes Please) My computer is a OQ Mac 0 IBM/Compatible 4 Both O Other 

City State Zip PaperDirect, Inc. 205 Chubb Avenue, Lyndhurst, NJ 07071 
IMPORTANT: Daytime Phone # ( ) 1-800-A PAPERS or FAX: (201) 507-0817 @ 


ULC292 
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| 5000+ typefaces 
for Mac & PC. 


FontShop Austria 
(0222) 526 7875 
526 7875 22 


FontShop Belgium 
091) 20 65 98 
Fax (091) 20 34 45 


FontShop Canada 
1-800-36-FONTS 
Local 416-348-9837 
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FontShop Germany 
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FontShop Holland 
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Fax (034 04) 249 52 
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7010 4199 
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FontWorks UK 
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Fax (071) 490 5391 
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AMSTERDAM 
31-20-697-7791 
ATLANTA 
404-320-1090 
BERLIN 
49-30-321- 
BOSTON 
617-742-4866 
BRUSSELS 
32-2-539-03 
CHICAGO 
312-467-7117 


CINCINNATI 
513-751-5116 
CINCINNATI 
513-381-8222 


CLEVELAND 
216-621-5388 
CONNECTICUT 
203-869-2700 


COPENHAGEN 
45-33-11-6320 
DAYTON 


As the new player in the game, Headlin Bl 
presents a computer typeface that has all the attributes | i 


HOUSTON 
713-861-2290 


of a handwritten script without benghit of ligatures | 

or manual kerning. This face, Montauk Light, isjust | 
one of 44 new fonts in our exclusive | 3 

PreStt Collection. What these alphabets have in | *:;* 
common, besides good looks, is the average Fi eu 
4.000 kerns designed into them—virtually ending the | = 
nightmare of on-screen adjustments in | 


716-546-1694 


202-293-2214 
WESTCHESTER 
914-472-0000 


To get a better feel for just how good PreSett fonts can look, send for our free Designer 
Collection booklet which contains text and display sample settings of our 44 PostScript 
faces. Booklets are available from your local Headlines licensee/distributor listed above 

who can also fill your font requests overnight. If there is no licensee in your area, 
requests can be filled by calling the toll-free number below. 


Headliners International: 720 White Plains Road, Scarsdale, NY 10583 1(800) 346-8815 


Aim Graphics, Inc. 


Aim Graphics, Inc. (Chesterfield, 
Missouri), a custom software developer 
for the video and print graphics mar- 
kets, has recently signed an agreement 
with International Typeface Corpor- 
ation (ITC) enabling Aim Graphics to 
use ITC® typeface designs in its 
computer animation systems. ITC 
typeface designs are made into three 
dimensional models and used in ani- 
mation for film and video. 


Aim Graphics, Inc. 

6 White Plains Drive 
Chesterfield, MO 63017 
(314) 526-2855 


ITC 


dtplypes Limited 


dtolupes Limited (West Sussex, 
England), under a newly signed 
agreement with International Typeface 
Corporation (ITO), is expanding its 
current library of fonts to include ITC® 
typeface designs in its.software 

and font products. dtelyoes’ products 
are available in both PCL™ and 
PostScriot® formats for IBM PC* and 
Apple Macintosh® computers. 


dtelupes Limited 

13 Nurserylands 
Crawley 

West Sussex RH1] 8RH 
England 

(0293) 615 469 


CADCAM PUNCH Ltd. 


CADCAM PUNCH Limited 
(Nottingham, England) is now 
licensed through International 
Typeface Corporation (ITC) to use 
ITC’ typeface designs in its textile 
designing systems. 


CADCAM PUNCH Ltd. 
43 Arkwright Street 
Nottingham NG2 2jR 
England 

(0602) 861366 


{Itc 


FypoGabor 


TypoGabor (Paris, France) bas signed an 
agreement with International Typeface 
Corporation (ITC) to produce and sell 
ITC* typeface designs. Based 

on twenty years of typographical 
experience, lyppoGabor markets the 

ITC typeface designs in PostScript* 

Type 1 format. 


TypoGabor 

5, rue du 8 Mai 1945 
92586 Clichy (Paris) 
France 

(33-1) 47 39 6600 


ITC 
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power of the Macintosh family. The two 
models are the Quadra™ 700, a high per- 
formance desktop Macintosh, and the 
Quadra™ 900, a high performance tower 


design built with networking and expand- 


ability in mind. Both models have graph- 
ics subsystems built-in on the logic board 
and can deliver 24-bit color with specific 
monitors. The Quadra line also has built- 
in networking to support Ethernet and 
Apple LocalTalk® The Quadra 700 has 
two NuBus slots to receive expansion 
cards while the Quadra 900 has five slots. 
Quadra 700 $6399-S7699, Quadra 900 
$8499-$9199., Apple Computer, Inc. Apple 
Computer, Inc., 20525 Mariani Avenue, 
Cupertino, CA 95014. (408) 996-1010. For 
more information, circle 392 on reader 
service card. 


Macintosh Quadra 

Monitor Support 

Looking for a high-quality 24-bit color 
monitor for your new Macintosh 
Quadra? Than look at the Color Pivot” 
display from Radius Inc The Color Pivot 
is a full-page, dual orientation color mon- 
itor that displays 24-bit color through 

the built-in video card of the Quadra 
series. This means you don’t have to buy 
a graphics card to display true-color 
images (images containing up to 16.7 
million colors). The 15-inch monitor dis- 
plays color documents in either portrait 
or landscape orientation. Users can 
manipulate text and graphics in a mode 
best suited to their needs. The Color Pivot 
also supports the Macintosh IIci and IIsi. 
$1549. Radius Inc., 1710 Fortune Drive, 
San Jose, CA 95131. (408) 434-1010. For 
more information, circle 393 on reader 
service card. 


Macintosh Upgrade 

Wish you could upgrade your Macintosh 
II series computer to the performance 

of the new Quadras? Now you can with 
the Radius Rocket 25i accelerator. 

The Rocket 25i gives Macintosh II users 
Quadra performance for a fraction of the 
price. At $1499, the Rocket 25i preserves 
your investment while giving you the 
performance required for graphic design, 
image processing and prepress applica- 
tions. For Macintosh. $1499. Radius Inc., 
1710 Fortune Drive, San Jose, CA 95131. 
(408) 434-1010. For more information, 
circle 394 on reader service card. 


New IBM Multimedia PS/2 

IBM has announced an exciting new PS/2 
specifically targeted to the growing mul- 
timedia market, the Ultimedia Model 
57 SLC. The system comes out of the 
box ready to go for developing or playing 
back multimedia applications. The Ulti- 
media Model 57 has a high-performance 
386 SLC processor, 4 MB RAM, 80 MB 
SCSI hard disk, XGA graphics card, 16-bit 
digital audio for recording and playback, 
audio compression and decompression, 
built-in speakers, built-in CD-ROM player 
and supports Digital Video Interactive 
(DVI). On the software side, the Model 57 


SLC ships with OS/2 R, Microsoft® 
Windows with multimedia extensions 
and DOS 5.0. $5995. IBM Corporation, 
Old Orchard Road, Armonk, NY 10605. 
(800) 426-2468. For more information, 
circle 395 on reader service card. 


New Pen Tool Features and 
Multiple Master Fonts 

Another product announcement from 
Altsys is a version 3.5 of Fontog- 
rapher.” The new version of this type 
design and editing program supports 
pressure-sensitive pen tool support and 
Adobe System’s Multiple Master font 
technology. In addition, Fontographer 
3.5 provides users with the ability to 
change weight on an entire font. 
Fontographer is a specialized graphics 
editor that produces PostScript® lan- 
guage fonts for the Macintosh, IBM/com- 
patibles and NeXT workstations as well 
as TrueType™ fonts for the Macintosh and 
PC. For Macintosh. Upgrade $40-75, new 
software $495. Altsys Corporation, 269 
W. Renner Road, Richardson, TX 75080. 
(214) 680-2060. For more information, 
circle 396 on reader service card. 


The LaserPix 3.0" graphic board 
upgrades standard 300 dots-per-inch 
laser printers to an effective resolution of 
2400 dots-per-inch. For a reasonable 
cost, PC users can produce photographic 
output of halftone quality. The product 
consists of two boards: the controller 
board in the PC and the laser interface 
board in the printer. For IBM/compati- 
bles. $1495. XLI Corporation, 200 West 
Cummings Park, Suite 24, Woburn, MA 
01801. (800) 338-0506. (617) 932-3449. 
For more information, circle 397 on 
reader service card. 


Workgroup Printing 
Hewlett-Packard has begun shipping a 
fast printer for Macintosh-based work- 
groups. The HP LaserJet IIISi™ is ideal for 
use in a shared-printer Macintosh envi- 
ronment producing pages with text and 
graphics at 17 pages-per-minute. The 
RISC-based LaserJet IIISi uses Hewlett 
Packard’s Resolution Enhancement™ 
technology to eliminate jagged edges 
with a resolution of 300 dots-per-inch. 
The printer comes complete with built-in 
Adobe PostScript, an AppleTalk interface 
card, five megabytes of memory and two 
500-sheet paper trays to stagger-stack 
different jobs. Every job sent to the print- 
er is offset by up to 1 inch from the next 
so that multiple users can quickly find 
their documents. $5495. Hewlett-Pack- 
ard Company, 11311 Chinden Boulevard, 
Boise, Idaho 83707. (800) 752-0900. For 
more information, circle 398 on reader 
service card. 


New Ventures 

Quark Inc. and Linotype-Hell have 

announced a 10-year agreement for the 
continued on page 52 
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A TTEW PUBLICATION FOR USERS OF ALL TYPES 


If you are a graphic designer faced with the perplexing and baffling 
issues related to type on the computer, you are not alone. xeheight 
is a new quarterly publication designed to help you in choosing and 
using type on your computer. It will also offer valuable information 
on issues related to type in your industry. Written for design profes- 
sionals, it assumes that the reader (you) is new to the computer but 
experienced as a designer. Each issue will be written by a select 
group of leading authorities. From type designers to designers using 
type to service bureau specialists to type vendors. Topics will be 
interesting, informative and useful. They will range from licensing a 
font to loading a font—from designing a font to using a font. It will 
cover technology to technique and much much more. 

Our first issue covered Legibility & Type, Font Hinting, 
Defining Public Domain Fonts, Mixing Type & Creating Outlines 
Kerning Pairs, Creating a Print-To-Disk PostScript File, New Fonts 
From The Foundries, Cross Licensing Libraries and more. 

The next issue will focus on Adobe’s new Multiple Masters 
Font technology. Other stories will cover Type Education, Type and 
The Law, The Service Bureau, Marketing Your Own Typeface, 
Designers Using Type, What A Typographer Would Do... and a 
new Column: Type Tricks. Contributing writers will include: Mark Batty, 
Allan Haley, Cynthia Hollandsworth, Kathleen Tinkel, Mark Solsburg, 
Sumner Stone and Robin Williams. 
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PRECISION TYPE 


47 MALL DRIVE 
COMMACK, NY 11725 
516°543+36 3 6 


AUTHORIZED 
DEALER FOR: 


1°800°248+3668 


Precision Type has been an innovative 


leader in the typesetting ADOBE 
industry for over 30 years. We represent AGFA 
the largest selection of ALTSYS 
font software manufacturers in the 
United States. Precision Type’s BEAR ROCK 
experience, knowledge, competitive BITSTREAM 
prices and total support systems BRODERBUND 
make your choice simple. CASADY& GREENE 
Precision Type...we have your font. IMAGE CLUB 
LANSTON 
LETRASET 
LINGUIST 
0 V E re q 0 ' 0 HH] 0 (FOREIGN LANGUAGES) 
LINOTYPE 
MONOTYPE 
PAGE STUDIO 
THE FONT Co. 
TREACYFACES 
... AND OTHERS 
Pius CD-ROMS 
3) 
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Imagine. 


Imagine having the power to create unlimited TrueType™ fonts. 
Imagine making unique fonts with ease in minutes. 


Imagine knowing that you can develop a font to fit your exact needs at a 
moment's notice. 


Imagine harnessing the ability to create or apply .AFM formatting data to 
recreate the exact layout of a document 
— using any font in your arsenal! 


Imagine no more. 


PE The = 
SOLUTIONS, INC. Presents Pnoybator! 


The Incubator!™ is a revolutionary and rN 


extraordinary font-creating powerhouse™ . 


It lets you use four powerful typographical 
controls — Color (lightness or darkness), Width, 
Contrast and Slant — to create new TrueType™ 
fonts from your existing TrueType™ library. The 
more original TrueType™ fonts you have, the 
greater the Incubator!™ possibilities. The 
Incubator!™ lets you add new fonts to an existing 
family or create totally new, distinctive 

font families — with ease! 


cag eapag aR ee 


The Incubator!™ — buy it today and hatch your 
own batch soon! 


Suggested Retail Price: *149 


Special U&/c Bookshop Price: $99 
Visa, Mastercard or check accepted. 

To order, call (800) 634-9325, M—F 

9:30 A.M. — 4:30 P.M. or see page 61 

for U&lc Bookshop order form. 


System Requirements: Works with 
System 6.05 or higher — (Systems 

below 7.0 require a TrueType™ INIT); 
Hard Disk; 750 Kbytes of free memory. 
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joint development of solutions for inte- 
grating desktop to high-end color prod- 
ucts. Linotype-Hell will build an 
XTension to QuarkXPress to provide 
seamless integration between Quark- 
XPress page layout software and 
Linotype-Hell’s ChromaCom family of 
high-end image processing systems. 


Frame Relay 

AT&T has announced a major break- 
through in data transmission technology 
that can move information nearly 30 
times faster than current methods. 
Known as frame relay, the technology 
will reduce the time it takes to move 
graphics, images and text between two 
locations. At a demonstration, a medical 
image of a human brain was transferred 
in less than one second from. Atlanta to 
New York City. With current technology, 
the time to transfer can usually take 
more than an hour. 


The Future is Color 

According to Eastman Kodak, within a 
decade, businesses will be producing 
color documents as easily as they pro- 
duce black & white documents today. 
The move to color output is a result of 
better technology. Advances in computer 
technology, such as faster processing 
speeds and higher-quality color moni- 
tors and software, will make it easier to 
include color in desktop published docu- 
ments and the quality of digital color 
electrophotographic technology will 
rival that of traditional offset printing 
and photography methods. Kodak’s 
Photo CD will make vast libraries of color 
images available for integration into doc- 
uments and the cost per impression of 
color copying and printing technology 
will eventually approach that of black & 
white processes. 


Barry Zuber is a consultant and computer 
instructor for the Electronic Publishing & 
Design Center, Scotia, NY. He is also prin- 
cipal of Egeland Wood & Zuber Inc., a 
graphic design and advertising agency. 


Multimedia Moves Forward 


New ventures make it possible for designers 
to explore this new technology 


by Pauline Ores 


Ican hardly wait to see the nebulous 


term “multimedia” go the way of “groovy” 


and “far out.” The buzzword for the ‘90s, 
multimedia simply refers to communica- 
tions comprised of a combination of two 
or more types of media, including text, 
sound, animation and/or video. Given 
that definition, a musical greeting card 
could practically qualify as multimedia, 
but these days the term often implies 
some type of computer driven media. 

All of this jargon emphasizes the 
medium rather than the message. It 
seems to imply that the printed word is 
inferior to a multimedia presentation. 

It’s almost as if the Rosetta Stone or the 
Declaration of Independence aren't quite 
as interesting as an interactive videodisc 
about dental hygiene. 

To date there has been a lot of hype 
about multimedia and how it will affect 
us, but very little information pertaining 
to the functioning product. We’ve been 
expecting this multimedia.revolution for 
some time now, and although we haven’t 
seen any battles there seems to be quite a 
few dead companies alongside the road. 
However, in the next few years we will 
see an explosion of products that should 
make it feasible to easily create and dis- 
tribute multimedia communications. 


QuickTime: Apple’s New Standard 
Format Product 

The first and most exciting product is not 
actually sold; it’s being given away. It’s 
Apple Computer’s QuickTime, a new sys- 


tem software “extension” as well asa 
standard format for recording and play- 
ing moving images (video) and sound. 
What does this mean? QuickTime initial- 
ly enables all of the existing high-end 
Macintosh computers to display video 
and sound. (Apple has announced that it 
will provide a QuickTime solution for 
slower computers such as the Mac SE 
and Mac Classic at a later date.) Why is 
that news? Until now users have always 
needed special hardware to display video 
on their computer screen. Now you can 
create a multimedia presentation, 
whether it’s a computer driven advertise- 
ment bundled with some software, a 
tutorial on CPR from the Red Cross or a 
new form of music video featuring an 
interactive game about New Kids on the 
Block, and distribute it knowing it can 
run on several million computers. 


Multimedia’s Slow Growth 

To really appreciate the importance of 
these developments it’s vital to know a 
little about what has stood in the way of 
the long rumored impending multimedia 
explosion. Three problems have slowed 
the industry in the past decade: the high 
cost of creating of multimedia products, 
the lack of uniform standards and the 
high cost of using viewing stations. 

The skills, tools, and time required to 
produce a multimedia production have 
always been considerable. In addition to 
producing linear text you have to record 
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gy This issue of U&lc, like 
every one since the first 
U Re in 1973, was printed by 
us—Lincoln Graphics. 
Every page tells you why 
HOLDI NG we continually win awards 
for printing excellence from 
organizations such as 
PIMNY, AIGA, and PIA. 
And if we print this well on 
newsprint, imagine what 
we can do on top quality 
SALES ‘ay 
Whatever your printing 
needs—publications, cata- 
BROCHURE logs, brochures, inserts— 
we provide total service. 


From concept, through 
production, to mailing. 
When you've finished read- 


ing our sales brochure, call by John Langdon 
us at 516-293-7600. Foreword by Martin Gardner 


“Some of the most beautiful 
trompe |‘oeil ever designed... Wordplay sparkles 
with elegant visual discoveries...” 
—Douglas R. Hofstadter 


Lincoln Graphics, Inc. iB 
1670 Old Country Road 


Plainview, New York 11803 
HARCOURT BRACE JOVANOVICH 


Available in bookstores everywhere. 
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Daige Wax: 
better than Mother Nature's. 


Daige wax is made with a unique blend of 
pressure sensitive adhesives and offers sev- 
eral important benefits exclusive to Daige: 

e Superior adhesion, unequalled control— 
you can reposition material as often as you 
like and still get super-tight adhesion. 

e Will not bleed, pop or curl—denser con- 
sistency means a smoother, non-bleeding 
mechanical. A 25% higher melting point 
assures that material stays put, even in the 
hottest weather. 

e Fresh, odorless, safe to use, there is no 
wax odor and all ingredients in our formula 
are FDA approved as food grade. 

¢ BB-9 wax is for use in all table top waxers. 
Prostik is for use in all hand waxers. 


oe . For more information, call your dealer 
Products, Inc. lage eae or contact us. 


The name 
to stick with. 1 Albertson Avenue, Albertson, NY 11507 « (800) 645-3323 « (516) 621-2100 
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International Typeface 
Corporation is a devel- 
oper and marketer 
of high quality type- 
face designs that are 
aya + 
applicable to a wide 
variety of graphic 
communication needs. 
ITC has a professional 
understanding of 
both the esthetics 
& business of type. 
Asa result, we have 
established a busi- 
ness relationship with 
the companies listed 
to the right of this 
column. Purchasing 
fonts and type 
imaging equipment 
from any of these 
companies assures 
authenticity of ITC 
typefaces & opti- 
mal quality design 
representation. 


| 
These Subscriber 
companies are licensed 
to manufacture and 


sell ITC typefaces. 


Adobe Systems Inc. 


Autologic SA 


1585 Charleston Road 

PO. Box 7900 

Mountain View, CA 94039-7900 
(415) 961-4400 

Interactive Software Tools for 
Graphic Arts 


Agfa Division 

Miles Inc. 

90 Industrial Way 

Wilmington, MA 01887 

(508) 658-0200 

AgfaType™ CD ROM; ProSet™ 
Series: 9400, 9550, and 9800 
Laser Imaging Devices; 
SelectSet™ 5000 Laser Imaging 
Device; StudioSet™ 2000 Plus 
Laser Imaging Device; 9000 PS 
MAX Plus/J Kanjii PostScript RIP; 
5000 and 9000 PS Star 
PostScript RIPs; Agfa Color 
Scape™ Color Electronic Prepress 
Systems; Focus™ Scanner family; 
PostScript Slidemakers 


Aim Graphics, Inc. 


6 White Plains Drive 
Chesterfield, MO 63017 

(314) 536-2855 

Developer or AIM-3D Computer 
Animation System for 80386 
and 80486 PCs 


Alphatype Corporation 


220 Campus Drive 

Suite 103 

Arlington Heights, IL 60004 
(312) 259-6800 

Workstation Ill and 
AlphaComposer Phototypesetting 
System, CRS Digital 
Phototypesetter 


Ampex Corporation 


401 Broadway 

Redwood City, CA 94063-3199 
(415) 367-2011 

AVA-3 (Video Graphic 

Art Generator) 


Anagraph, Inc. 


3580 Cadillac Avenue 

Costa Mesa, CA 92626 
(714) 540-2400 

Graphic Design Systems, 
Plotting and Cutting Systems 


Apple Computer, Inc. 


20525 Mariani Avenue 
Cupertino, CA 95014 
(408) 996-1010 
Manufacturer of Apple's 
Macintosh Equipment 


Applied Arabic Limited 


South Bank TechnoPark 

90 London Road 

London SE1 6LN 

England 

01922-8803 

Distributors of Arabic Typefaces 
and Suppliers of Digital 
Information for Arabic Typefaces 


Architext Inc. 


121 Interpark Boulevard 

Suite 1101 

San Antonio, TX 78216 

(512) 490-2240 

The Architext OmniFont Library & 
Digitization Services. Fonts for HP 
IBM, Kodak, PostScript, Siemens 
and Xerox Laser Printers. Custom 
Fonts for IBM & Okidata Desktop 
Printers 


Artype, Inc. 


3530 Work Drive 

Fort Myers, FL 33901 
(813) 332-1174 

Toll Free: 800-237-4474 
Dry Transfer Letters, 

Cut Out Letters 


ASIBA GmbH 


Ostengasse 7 

8400 Regensburg 
Germany 

(0941) 52240 
Letterplot 33 (Software 
for Signage) 


Aston Electronic Designs Ltd. 


125/127 Deepcut Bridge Road 
Deepcut, Camberley, Surrey 
GU16 6SD England 

(0252) 836221 

Video Character Generators 


Autologic, Inc. 


1050 Rancho Conejo Boulevard 
Newbury Park, CA 91320 

(805) 498-9611 
Phototypesetting and Laser 
Imaging System 


1030 Bussigny Pres Lausanne 
Switzerland 

021/89.29.71 

Bobst Graphic Products and 
Phototypesetting Systems 


Avo’s Type and Lettering, Inc. 


17562 Eddy Drive 
Santa Ana, CA 92705 
(714) 669-1327 

2" Film Fonts 


H. Berthold AG 


Teltowkanalstrasse 1-4 

D-1000 Berlin 46 

Germany 

(030) 7795-1 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Berthold Corporation 


6035 Bristol Parkway 

Culver City, CA 90230 

(213) 670-9606 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Berthold Inc. 


60 McPherson Street 

Markham, Ontario L3R 3V6 
Canada 

(416) 475-8570 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Bitstream Inc. 


Athenaeum House 

215 First Street 

Cambridge, MA 02142 

(617) 497-6222 

High Quality Digital Type for the 
Macintosh and IBM PC 


British Broadcasting Corporation 


Broadcasting House 
London W1A 1AA 
England 

01-580-4468 

Video Fonts for the BBC 


CADCAM PUNCH LTD. 


43, Arkwright Street 
Nottingham NG2 2JR 
England 

0602 862561 

CADCAM Textile Designing 
Systems 


Camex, Inc. 


75 Kneeland Street 
Boston, MA 02111 

(617) 426-3577 
SuperSetter Digital Imaging 
Systems for Text 


Casady & Greene Inc. 


22734 Portola Drive 
Salinas, CA 93908-1119 
(408) 484-9228 

FAX: (408) 484-9218 
Manufacturer of Bitmap 
and PostScript Typefaces 
for Macintosh 


C. Centennial, Inc. 


2 Centennial Drive 

Centennial Park 

Peabody, MA 01960 

(508) 532-5908 

Manufacturer of Custom and 
Standard Font Products for Laser 
Printers and Dot Matrix Printers 


Cello-Tak Mfg., Inc. 


35 Alabama Avenue 
Island Park, NY 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 


One River Road 
Leeds, MA 01053 
(413) 584-5446 
Dry Transfer Letters 


Color Image Products Company 


1116 Manheim Pike 
Lancaster, PA 17601 
(717) 393-2591 
Manufacturer of 

Dry Transfer Letters 


Computer Associates 
International, Inc. 


Great Valley Corporate Center 

40 Valley Stream Parkway 
Malvern, PA 19355 

(215) 251-9890 

Manufacturer of Graphic Software 
for Apple Macintosh Computer 


Computer Gesellschaft 
Konstanz MBH 


Max-Stromeyer-Strasse 116 
D-7750 Konstanz 

Germany 

(07531) 87-4433 
Laserset-Laser Typesetter 
OCR-Equipment 


The Font Factory 


2400 Central Parkway 

Suite A 

Houston, TX 77092 

(713) 682-8973 

Desktop Publishing Typefaces 
for Ventura Publisher and 
Window/Pagemaker 


FontHaus Inc. 


15 Perry Avenue 

Suite A7 

Norwalk, CT 06850 

PostScript Font Resellers and 
Software Developers Supporting 
Macintosh and IBM Formats 


FONTS 
Computer Output Printing, Inc. Hardy-Williams (Design) Ltd. 
4828 Loop Central Drive 300A High Street 
Houston, TX 77081 Sutton, Surrey 
(713) 666-0911 SM1 PQ England 
High End Electronic Printing 01-636-0474 
Systems and Digital Fonts 

Fundicion Tipografica 
Crosfield Lightspeed Inc. Neufville, S.A. 
47 Farnsworth Street Puigmarti, 22 
Boston, MA 02210 Barcelona-12 
(617) 338-2173 Spain 
Lightspeed Color Layout Systems, 219 50 00 
Lightspeed Interactive Kerning Poster Types 
Editor 

GDT Softworks Inc. 
Dawlex Software Suite 188 
Halesowan 4664 Lougheed Highway 
West Midland B63 3XE Burnaby 
England British Columbia V5C 6B7 
021 585 6897 Canada 

(604) 291-9121 
DIGI-FONTS, Inc. Developer of Macintosh Printer 


528 Commons Drive 

Golden, CO 80401 

(303) 526-9435 

Manufacturer of Scalable Outline 
Fonts and Font Utility Software for 
HP LaserJet Family and 
PostScript Printers 


Digital Composition Systems, Inc. 


1715 West Northern 

Suite 201 

Phoenix, AZ 85021 

(602) 870-7666 

Database Publishing Software for 
Microcomputer Users 


Digital Typeface Corporation _ 


9955 West 69th Street 

Eden Prairie, MN 55344 

(612) 944-9264 

High-Quality Typefaces 

from URW, ITC and Other World- 
Class Type Libraries 


dtp Types Limited 


Driver, Employs Outline Font 
Technology for HP Deskjet, HP 
Laserjet Series, and HP Laser 
Compatible Printers 


General Parametrics Corp. 
1250 Ninth Street 


Berkeley, CA 94710 
(415) 524-3950 


Genigraphics Corporation 


2 Corporate Drive 

Suite 340 

Shelton, CT 06484-6206 
(203) 926-8808 
Computer Generated 
Graphic Production 


Geographics, Inc. 


RO. Box R-1 

Blaine, WA 98230 
(206) 332-6711 
Dry Transfer Letters 


Gepeto Electronica Ltda 


13 Nurserylands Gossops Green 
Crawley West Sussex RH11 8RH 
England 

0293 615469 

Manufacturers of Software and 
Font Products for Electronic 
Publishing and Graphic Arts 


Dubner Computer Systems, Inc. 


Praia de Botafog 440-16 andar 
Rio de Janeiro CEP 22250 
Brazil 

(021) 286-8284 

Telex 021-33499 

Digital Phototypesetters, 
Photocomposition Systems 


Graphic Products Corporation 


6 Forest Avenue 
Paramus, NJ 07652 
(201) 845-8900 
Broadcast TV Equipment 


Electra Font Technologies 


1601 Trapelo Road 
Waltham, MA 02154 
(617) 890-1288 
Distribution of High Quality 
Image Printers/Fonts 
(Standard/PostScript) 


Elsner+Flake Designstudios 


1480 South Wolf Road 
Wheeling, IL 60090 

(708) 537-9300 

Format Cut-Out Acetate Letters 
and Graphic Art Aids 


GST Software Products Limited 


Meadow Lane, St. Ives 
Huntington, Cambridgeshire 
PE17 4LG 

England 

44-480-496789 


Hampstead Computer Graphics 


DorfstraBe 11 
D-2081 Langeln 
Germany 
04123/4843 


Filmotype Supplies, Inc. 


2952 Peachgate Court 
Glenview, IL 60025 

(708) 998-0871 

Film Fonts and Digital Headline 
Machines 


The Font Company 


378 Emerson Avenue 
Hampstead, NH 03841 
(603) 329-5076 

Software for Typesetting on 
Personal Computers 


Heidelberg-PMT Co., Ltd. 
3-21-4 Minami Oi 
Shinagawa-ku, Tokyo 
Japan 

(03) 763-4141 


Helix Limited 


12629 North Tatum Boulevard 
Suite 210 

Phoenix, AZ 85032 

(602) 998-9711 

PostScript Publisher of the Font 
Company Type Library for Mac, 
Next, and PC 


PO. Box 15 

Lye Stourbridge 

West Midlands DY9 7AJ 
England 

(0384) 424441 


Dr.-Ing Rudolf Hell GmbH 


D-2300 Kiel 14 
Grenzstrasse 1-5 
Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipment and Systems, 
Digiset-Fonts 


Hewlett Packard 


Vancouver Division, Washington 


18110 S.E. 34th Street 
Camas, WA 98607 
(206) 944-8110 


High Technology Solutions 


Linographics 


770 N. Main Street 
Orange, CA 92668 
(714) 639-0511 


Panache Graphics Scangraphic Dr. Boger GmbH Typesoft Limited 
50-54 Clerkenwell Road Rissener Strasse 112-114 17 Willow Close 
London EC1 M5PS 2000 Wedel/Hamburg Hamworthy, Poole 
f England Germany Dorset, England 
Display Typesetters, 2" Film Fonts 071 251 3746 (04103) 6021-25 (0202) 631590 
Manufacturer of the Scantext 
Phoenix Technologies Ltd. Phototypesetting System, TypoGabor 


Linotype-Hell Company 


RO. Box 3426 
Poughkeepsie, NY 12603 
(914) 473-5700 

MPS Front End System and 
Fastsetter Typesetter 


Image Club Graphics Inc. 


#5 1902 11th Street Southeast 
Calgary, Alberta T2G 2G2 
Canada 

(403) 262-8008 

Manufacturer of PostScript 
Typefaces 


Information International, Inc. 


5933 Slauson Avenue 
Culver City, CA 90230 
(213) 390-8611 
Phototypesetting Systems 


International Business 
Machines Corporation 


Old Orchard Road 

Armonk, NY 10504 

(303) 924-4807 
Electronic Printing Systems 


International Digital Fonts 


1431 6th Street Northwest 
Calgary, Alberta T2M 3E7 
Canada 

(403) 284-2288 

Digital Fonts for Laser Printers 
Available in PostScript Type 1 
and TrueType Formats 


Itek Graphix Corp. 
Composition Systems Division 


34 Cellu Drive 

Nashua, NH 03063 

(603) 889-1400 
Phototypesetting Systems and 
Equipment, Film Strips, Standard 
and Segmented Discs, and 
Digitized Fonts 


Izumiya Co., Inc. 


Ebisu Subaru Building 4F 
20-08, Ebisu 1-chome 
Shibuya-ku, Tokyo 150 
Japan 
011-81-3-440-1531 


Kagema AG 


Postfach 422 CH-8051 
Zurich, Switzerland 
(1321) 0600 


Kroy 


Scottsdale Airpark 
14555 N. Hayden Road 
Scottsdale, AZ 85260 
(602) 948-2222 


LaserGo, Inc. 


9369 Carroll Park 

Suite A 

San Diego, CA 92121 

(619) 450-4600 

PostScript Interpreter Software 
GoScript, GoScript Plus, and 
GoScript Select 


LaserMaster Corporation 


7156 Shady Oak Road 

Eden Prairie, MN 55344 
(612) 944-9330 
Manufacturer of Printer 
Controllers/Typesetters for PC 
Compatibles/Macintosh 


LeBaugh Software Corporation 


10824 Old Mill Road 
Suite 6 

Omaha, NE 68154 
(402) 334-4820 
Manufacturer of LePrint” 
Software 


Esselte Letraset 
Letraset Limited 


St. George’s House 

195-203 Waterloo Road 
London SE1 8xJ 

England 

071 928 7551/3411 

Dry Transfer Letters, TrueType 
and Type 1 Format Fonts 


Letraset USA Inc. 


40 Eisenhower Drive 
Paramus, NJ 07652 

(201) 845-6100 

Dry Transfer Letters, TrueType 
and Type 1 Format Fonts 


Linotype-Hell Company 
425 Oser Avenue 
Hauppauge, NY 11788 
(516) 434-2074 


Linotype-Hell Limited 
Chelham House 

Bath Road 
Cheltenham-Glos. GL53 7LR 
England 

(0242) 222 333 


Linotype-Hell AG 

Mergenthaler Allee 55-75 
D-6236 Eschborn bei Frankfurt 
Germany 

(06196) 982 260 

Typefaces and Fonts of Digital 
Typesetters (CRT and Laser), and 
other Visual Communication 
Equipment (e.g. PostScript 
LaserPrinters). Linotronic Laser 
Imagesetters, CRTronic 
Imagesetting Equipment and 
Systems 


Management Graphics, Inc. 


1401 79th Street East 
Minneapolis, MN 55425 
(612) 854-1220 
Manufacturer of 
Slide-Making System 


Mecanorma 


78610 LePerray-en-Yvelines 
Paris, France 

34.83.92.66 

Dry Transfer Letters 


Mephistopheles Systems Design 


3629 Lankershim Boulevard 
Hollywood, CA 90068-1217 
(818) 762-8150 

MSD Fonts 


Mesac GmbH 


Saarstrasse 29 

6360 Friedberg/H. 
Germany 

06031/3677 

UNI.LET (CAD-CAM System) 


Micrografx Inc. 
1303 Arapaho 


Richardson, TX 75081-2444 
(214) 234-1769 


The Monotype Corporation Ltd. 


Salfords, Redhill, Surrey 
England 

(737) 65959 

Visual Communications 
Equipment 


NEC Corporation 


7-1, Shiba 5-Chome 
Minato-Ku, Tokyo 108-01 
Japan 

0423 641111 


NEC Information Systems, Inc. 


1414 Massachusetts Avenue 
Boxborough, MA 01719 
(508) 264-8000 

Personal and Small Business 
Computer Systems, Printers 
and Peripherals 


Neo-Visuals, Inc. 


1200 Eglington Avenue E 

Suite 404 

Don Mills, Ontario 

Canada M3C 1H9 

(416) 443-9811 

High End 3D Computer Graphics 
and Animation 


Nippon Information 
Science Ltd. 


Sumire Building 4F 

5-4-4 Koishikawa 

Bunkyo-ku, Tokyo 112 

Japan 

(03) 945-5955 

Digital Fonts, Latin and 
Non-Latin Alphabets, Including 
Kanji Characters 


Officine Simoncini s.p.a. 


Casella Postale 776 

40100 Bologna 

Italy 

(051) 744246 

Hot Metal Composing Matrices 
and Phototypesetting Systems 


846 University Avenue 

Norwood, MA 02062 

(617) 551-4000 

Multiple Printer Language 
Interpreter and Operation System 
for Laser Printer 


PhotoVision of California, Inc. 


RO. Box 552 

Culver City, CA 90230 

(213) 870-4828 

Toll Free: 800-421-4106 
Spectra Setter 100, Visual 
Display Setter, and 2" Film Fonts 


Polycutters Limited 


25 Bridge Street 
Rothwell, Kettering 
Northants NN14 2JW 
England 

(0536) 712627 


Presentation Technologies, Inc. 


743 North Pastoria Avenue 
Sunnyvale, CA 94086 
(408) 749-1959 
Image-Maker 
Slide-Making System 


Pressure Graphics, Inc. 


1725 Armitage Court 
Addison, IL 60101 
(708) 620-6900 

Dry Transfer Letters 


PROSOFT 
Tesler Software Corporation 


7248 Bellaire Avenue 

No. Hollywood, CA 91605 

(818) 764-4555 
“Fontasy” Software 


Purdy and Associates, Inc. 


100 Perimeter Road 

Nashua, NH 03063 

(603) 883-9796 

Device Independent Computer 
Board for Printers 


Purup Electronics 


5 Sonderskowej 

DK-8520 Lystrup 

Denmark 

4586 222522 

Purup PrePress Products: High 
Resolution Laser Image Setters, 
Interactive Graphic Systems for 
Forms and Label/Packaging, 
Purup Typeface Libraries, High 
Resolution PostScript: Purup 
Image Maker 


QMS, Inc. 


One Magnum Pass 
Mobile, AL 36618 
(205) 633-4300 


QMS/Imagen Corporation 


2650 San Tomas Expressway 
Santa Clara, CA 95052-8101 
(408) 986-9400 

Electronic Printing Systems 


Quantel Limited 


31 Turnpike Road 

Newbury 

Berkshire RG13 2NE 

England 

(0635) 48222 

Designers and Manufacturers of 
Digital Television Broadcasting 
Equipment; the Paint Box 


Qume Corporation 


500 Yosemite Drive 

Milpitas, CA 95035 
1-800-223-2479 

Manufacture and Distribute 
Electronic Office Printing Systems 


Ryley Communications Limited 


39 Haviland Road 

Ferndown Industrial Estate 
Wimborne Dorset BH21 7SA 
England 

(0202) 871313 

Television Character Generators 


Ryobi Limited 
Printing Equipment Division 


762 Mesaki-cho 

Fuchu-shi 

Hiroshima-ken 72 

Japan 

03 257 1502 

Text Display Phototypesetters 


Frontend, Typesetter, Graphic 
Page, Logoscanner, Interfaces 
and Digital Fonts 


Seaside Software Incorporated 


Clio Chigasaki 2-bankan #301 
1-21-3 Higashikaigan-minami 
Chigasaki, Kanagawa 

Japan 253 

81-467-83-4372 


Simulation Excel A.S. 


Dag Hammarskjolds vei 15 
Oslo 5, Norway 

47-2-15 66 90 

PAGEscan Digital Typesetter 
PAGEcomp Interactive Ad 
and Page Make-up Terminal 


SoftCraft, Inc. 


227 N. El Camino Real #201 
Encinitas, CA 92024 

(619) 944-0151 

SoftCraft Font Library 


Softwood Incorporated 


7776 Pointe Parkway West 
Suite 270 

Phoenix, AZ 85044 

(602) 431-1461 


Special Graphic Lettering 
Systems Holland B.V. 


RO. Box 211 

2160 AE Lisse 

The Netherlands 
01718-26114/22871 
Dry Transfer Lettering 


Straightforward 


15000 Halldale Avenue 
Gardena, CA 90249 
(213) 324-8827 
Z-Font Software 


Sumitomo Bakelite Co., Ltd. 


2-2, 1-chome, Uchisaiwai-cho 
Chiyoda-ku, Tokyo 100, Japan 
(03) 595-9391 

Printwheels, Daisy Wheels 
and Thimbles 


Sun Microsystems/Folio 


100 View Street 

Suite 106 

Mountain View, CA 94042 

(415) 960-1300 

Technology for Digital Typography 


Synapsis Corporation 


5460 White Oak Avenue 
Suite A336 

Encino, CA 91316-2407 
(818) 906-1596 

Electronic Forms Vendor 
Focusing in All CPU Hardware 
Environments/50 Page 

Per Minute/Below 
Non-Impact Printers 


Technographics/Film Fonts 


RO. Box 552 

Culver City, CA 90230 
(213) 870-4828 

Toll Free: 800-421-4106 
Film Fonts, Studio Film Kits, 
and Alphabet Designers 


Tegra, Inc. 


Middlesex Technology Center 
900 Middlesex Turnpike 
Billerica, MA 01824 

(508) 663-7435 

Electronic Printing and 
Imaging Systems 


Tektronix, Inc. 


Wilsonville Industrial Park 
26600 S.W. Parkway 
Wilsonville, OR 97077 
(503) 682-3411 

Ink Jet Printers 4692/4695/ 
4696, Laser Printer 4636, 
Thermal Wax Printer 4693 
Models, Phaser Printer Card 
4530 and Quick Draw 
Printer Driver 


TypeMasters, Inc. 


15 Union Hill Road 

West Conshohocken, PA 19428 
(215) 834-7840 

Full Graphic Services 


5 Rue Du Mai 1945 
92586 Clichy-Cedex 
France 

33 147 39 66 00 


URW Unternehmensberatung 


Karow Rubow Weber GmbH 
Harksheider Strasse 102 
2000 Hamburg 65 

Germany 

(040) 60 605-0 
IKARUS-Digital Type Production 
SIGNUS-Type Setting with Foils 


U.S. Lynx 


853 Broadway 

New York, NY 10003 
(212) 673-3210 

Lynx Laser Plain-Paper 
Proofing System 


Varitronic Systems, Inc. 


300 Shelard Tower 

600 South County Road 18 
Minneapolis, MN 55426 
(612) 542-1500 

Merlin Electronic Lettering 
Systems for the Office 


Varityper Inc. 
A Tegra Company 


11 Mt. Pleasant Avenue 
East Hanover, NJ 07936 
(201) 887-8000 
Phototypesetting and 
Photolettering Systems 


VCG Holdings 


Berkshire House 

56 Herschel Street 

Slouth SL1 1PY 

England 

(404) 956-0325 

Software Developers for 
Presentation Graphics for 
Macintosh and IBM Systems 


VideoSoft, Inc. 


2103 South Broadway 

RO. Box 165920 

Little Rock, AR 72206 

(501) 376-2083 

Supplier and Manufacturer 
of Digital Fonts for Electronic 
Systems 


Visi-Graphics 

8119 Central Avenue 
Washington, DC 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 


5701 N.W. 94th Avenue 
Tamarac, FL 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor Film Fonts 


Wang Laboratories, Inc. 


One Industrial Avenue 

Lowell, MA 01851 

(508) 459-5000 

Document Processing and Office 
Automation Specialist 


Xenotron, S.A. 


3, Rue Sandoz 

B.P. 118 

93130 Noisy-le-Sec 
France 

(1) 48 91 78 33 
Manufacturer of 
Laser Imagesetters 


Xerox Corporation 


Xerox Font Center 

880 Apollo Street 

MS P2-83 

El Segundo, CA 90245 

(213) 333-6612 

Fonts for Xerox Printing Systems 


Xerox Corporation 
Intran Operation 


8400 Normandale Lake Boulevard 


Bloomington, MN 55431 
(612) 831-0342 

Digital Fonts, Xerox High-End 
Printing Systems 


Zenographics, Inc. 


4 Executive Park Circle 

Irvine, CA 92714 

(714) 851-6352 
Professional Graphics 
Software and Windows-Based 
Printing Solutions 


Zipatone, Inc. 


150 Fencl Lane 
Hillside, IL 60162 
(708) 449-5500 
Dry Transfer Letters 


Authorized Suppliers 
of ITC Typefaces in 
Digital Form 


Adobe Systems Inc. 

Agfa Compugraphic Division 
Bitstream Inc. 

Digital Type Systems, Ltd. 
Linotype GmbH 

Nippon Information Science Ltd. 
URW Unternehmensberatung 


Authorized Distributors 
of ITC Typefaces 


AGFA-Gevaert N.V. 

Apple Computer Inc. 

Bitstream Inc. 

Cubicomp 

Datalogics Incorporated 

Delphax Systems 

Digital Equipment Corporation 

Digitized Information Systems 
Corporation (Ghent, Belgium) 

Eocom 

General Optronics Corporation 

Kanematsu Electronics Ltd. 

Scitex Corporation Ltd. 


FOR FURTHER INFORMATION WRITE OR CALL: INTERNATIONAL TYPEFACE CORPORATION 2 HAMMARSKJOLD PLAZA, NEW YORK, NEW YORK 10017 (212) 371-0699 TELEX: 669204 
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PostScript isn’t one of 
our foreign languages 


Although we translate and typeset into most of the world’s 
tongues, PostScript isn’t the least bit foreign to us. 


When you need to produce foreign language versions of 
material you've created in English on the Mac, our 
PostScript Partnership™ services save you time, money, and 
aggravation because they're uniquely coordinated 

to your PostScript operations. : 


Spectrum can provide quality translations as files designed to 
be imported directly into your page make-up program 
(in some cases, we can even include hidden coding that allows 
your program to hyphenate the language correctly). 


If you prefer, we'll do a complete “turnkey” conversion 
of your English page files, returning the job with all the text 
changed to the foreign languages you require. 


Our new brochure explains it all. Fax, phone, or 
write for a free copy. 


SPECTRUM 


MULTILANGUAGE COMMUNICATIONS 


225 West 39th Street * New York 10018 
Phone: (212) 391-3940 ¢ Fax: (212) 921-5246 
PostScript is a trademark of Adobe Systems, Inc. 

Circle 212 on Reader Service Card 
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and edit sound, video and/or produce an 
animation. All of the above require the 
skills of one multi-talented person or a 
team of talented people. In addition, the 
recording and editing tools for this type 
of media have previously been costly. 
Video editing suites rent for hundreds of 
dollars an hour and you can spend 
weeks in edit. Interactive production is 
even exponentially more complicated, 
and therefore more expensive, as you 
need to create material for every possi- 
ble response and pathway the user 
might select. 


Problematic Display Systems 

Fine, you say, no problem. I'll just budget 
for all of these expenses and pass the 
costs along to my client or the final con- 
sumer. Well, that can be a very expensive 
proposition for a small audience or a rea- 
sonably priced one for a very large audi- 
ence, And there’s the rub: until now, due 
to the limitations of multimedia tools, 
the final result of all of this elaborate cre- 
ative effort could only be displayed on 
one type of computer and, what’s more, 
not any ordinary type of computer. The 
customer’s unit would require a certain 
kind of video card, graphics display card, 
monitor, and possibly even a certain 
brand of videodisc player. These types of 
configurations are expensive. And 
chances are that consumers who 1) have 
the right configuration and 2) are longing 
to purchase your interactive work on 


‘The Chemical Composition of Paint 


Pigments of the Bauhaus School” might 
be limited. In fact, most often commis- 
sioned interactive projects require the 
producer to specify as well as assemble 
the display systems needed. So without a 
large market to fund the enormous 
expense involved the multimedia market 
has gone nowhere. 

For the first time, by coming out of the 
gate ready to display audio and/or video 
on several million existing computers 
without requiring any special hardware, 
QuickTime makes it possible to reacha 
large-scale audience. It’s a big step in the 
right direction, but you shouldn’t 
attempt to judge this technology by what 
you see right now. When PageMaker 1.0 
came out in 1985, lots of people laughed 
at the idea that desktop publishing 
would amount to anything more thana 
toy. Now they’re scrambling to become 
desktop publishers themselves. A basic 
QuickTime video display is more like a 
Post-it note in terms of size—and is less 
than perfect in terms of quality and dis- 
play speed—but it doesn’t require spe- 
cial hardware. 

The reason QuickTime can use some 
help is that playing any video or anima- 
tion on screen requires moving around 
huge amounts of data. That amount of 
data not only hinders display but also 
creates another concern for computer 
based video presentations: storage. The 
solution for that is to compress the data 
and uncompress it for display. However, 
if every vendor implemented their own 


compression scheme you wouldn’t have 
much of a standard. QuickTime offers 
three compression schemes for photos, 
animation, and video. Compression and 
decompression is definitely something 
that can be accelerated when you rely 
on hardware rather than software alone. 
Apple realizes that the QuickTime soft- 
ware only solution is merely a starting 
point and fully expects software and 
hardware vendors to improve upon their 
initial efforts. 


New Tools and Software 

As of June 1990, when QuickTime was 
announced, there were many third party 
companies who announced related 
audio/video software and hardware 
peripherals. SuperMac announced they 
were working on Video Spigot, a low 
cost video capture and playback card, 
and a Macintosh based video editing 
software, Premier, since sold to Adobe. 
These products and a host of others will 
offer designers a new market of afford- 
able media integration tools. Also, since 
QuickTime includes standards that soft- 
ware companies can use when imple- 
menting user interfaces, it will be easy to 
use. You can think of it as an upgrade to 
your basic cut, copy and paste. Since the 
same controls will appear in every appli- 
cation, users only have to learn how to 
use it once. 

In the coming years designers can 
consider creating communications that 
contain audio, animation, and video 
without having to spend a small fortune. 
A disc based version of an annual report 
could contain a video clip of the CEO 
explaining this year’s bottom line. A 
client could send back a layout with 
voice annotation, spelling out what they 
did and didn’t like. Children studying 
plants could see flowers grow rather 
than only looking at static images. 


Two Giants Join Forces 

An instantaneous potential market of 
several million users is a good start but 
in order for multimedia to really take off, 
content creators need to be able to reach 
an even larger market. That means not 
having to create two versions of your 
product with two completely different 
sets of tools in order to run on both 
Apple and IBM platforms. Toward that 
end Apple and IBM have committed the 
previously unthinkable: they formed 
two new joint ventures, Taligent and 
Kalieda. Taligent is focused on new 
operating system software, and Kalieda 
focuses on creating multimedia stan- 
dards and tools, all of which will work 
on both Apple and IBM computers, To 
launch the venture, Apple has licensed, 
at no cost, their QuickTime technology 
to Kalieda. No one knows if these two 
companies can pull it off. But if they 
can, it will mean that multimedia will 
really become an integral part of all 
communications, not just an overused, 
misunderstood word. 


Pauline Ores is the publisher/editor 
of Desktop Communications and PC 
Publishing & Presentations. 
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NEW LETRAMAX BOARDS. 
90 SMART 
THEY START WITHOUT YOU. 


LetraMax 3 to 1 Mechanical Kits LetraMax 5000 Strippable Illustration Board = LetraMax 2000 Lightweight Grid Board 
For time-saving convenience, a range of kits . Save the extra step and cost of photography. . Perfect for high-volume mechanical pro- 
with plain or pre-ruled mechanical This board is ideal for airbrush. It has a \. duction, LetraMax 2000 premium 

boards, with and without ” grid. \. supersmooth surface that’s re- \ Bristol board, pre-ruled with 

Each individually-wrapped with \\ workable and strippable. _ hon-repro blue grid in 
premium-quality tissue Ye" or pica 

and cover paper. Pisce, Measure. 
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Image Club Graphics Inc. 
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Calgary, Alberta T2G 3G2, Canada 
(403) 262-8008 


Linotype-Hell Company 
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53 West Jackson Boulevard, Suite 504 
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Close-out Price: U.S. $25.00 
Canada $29.95 
Elsewhere $37.00 
(List price: $40.00) 


RSE FE SY 
#1019 

European Illustration 

Foreword by Edward Booth-Clibborn 


Close-out Price: U.S. $24.95 
Canada $29.95 
Elsewhere $35.00 
(List price: $55.00) 
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#1008 

Graphis Poster 88 

B. Martin Pedersen, Editor 


[ee as Seas aaa 
#1006 

Graphis Annual Reports 

B. Martin Pedersen, Editor 


Close-out Price: U.S. $40.00 
Canada $44.95 
Elsewhere $52.95 
(List price: $65.00) 
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British Design and 

Art Direction 1988 

Edward Booth-Clibborn, Editor 
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#1022 

American Illustration 7 

Edward Booth-Clibborn, Editor 


Close-out Price: U.S. $35.95 
Canada $41.00 
Elsewhere $46.00 
(List price: $55.00) 
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Graphis Photo 88 

B. Martin Pedersen, Editor 


Close-out Price: U.S. $27.00 
Canada $31.95 
Elsewhere $40.00 
(List price: $69.00) 
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Posters Made Possible by a Grant 
From Mobil 

Foreword by Brendan Gill 


Close-out Price: U.S. $40.00 
Canada $44.95 
Elsewhere $52.95 
(List price: $65.00) 
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Direct Marketing Design 2 

Richard N. Harbert, Editor 


Close-out Price: U.S. $40.00 
Canada $44.95 
Elsewhere $52.95 
(List price: $65.00) 


Close-out Price: U.S. $37.75 
Canada $42.50 
Elsewhere $49.95 
(List price: $50.00) 


Close-out Price: U.S. $29.95 
Canada $34.95 
Elsewhere $41.95 
(List price: $55.00) 
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#1056 

Roger Black's Desktop 
Design Power 

by Roger Black 


Close-out Price: U.S. $17.95 
Canada $21.95 
Elsewhere $29.95 
(List price: $24.95) 
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Beyond the Desktop 

by Barrie Sosinsky 
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Graphic Design for 
the Electronic Age 
by Jan White 
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Close-out Price: U.S. $18.95 
Canada $24.95 
Elsewhere $31.00 
(List Price: $24.95) 
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Encyclopedia Macintosh 

by Craig Danuloff and Deke McClelland 
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The Ventura Publisher’s 

Solutions Book 

by Michael Utvitch 


Close-out Price: U.S. $17.95 
Canada $21.95 
Elsewhere $29.95 
(List price: $24.95) 
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Typographic Communications 
Today 

by Edward Gottschall 


Pe eS Se See 
#1054 

Real World PageMaker 4 

Industrial Strength Techniques 

by Olav Kvern and Stephen Roth 


Close-out Price: U.S. $17.95 
Canada $21.95 
Elsewhere $29.95 
(List price: $24.95) 
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High & Low Modern Art, 

Popular Culture 

by Kirk Varnedoe and Adam Gopnik 


Close-out Price: U.S. $18.95 
Canada $23.95 
Elsewhere $30.95 
(List Price: $26.95) 


Close-out Price: U.S. $22.95 
Canada $27.95 
Elsewhere $35.00 
(List price: $27.95) 


Close-out Price: U.S. $47.00 
Canada $51.00 
Elsewhere $59.00 


(List price $85.00) 


Close-out Price: U.S. $45.00 
Canada $50.00 
Elsewhere $62.00 
(List price: $60.00) 
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866 Second Avenue, 3rd Floor 
New York, New York 10017 | 


For questions or problems regarding shipments, please contact 

Uerle Bookshop Manager. All orders shipped postpaid. New York 
State residents add state/local tax. Allow 2-4 weeks for delivery. 
Individual books may arrive separately. We cannot deliver to a P.O. 
Box without a street address. 
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Bookshop returns valid within 10 days of receipt. Please return via 
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American Typography Today 
by Rob Carter 
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Close-out Price: U.S. $23.95 
Canada $28.95 
Elsewhere $35.00 
(List price: $32.95) 
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Nine Pioneers in Graphic Design 


by R. Roger Remington and 
Barbara J. Hodik 


Close-out Price: U.S. $31.50 
Canada $36.50 
Elsewhere $43.50 
(List price: $55.00) 
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New American Design 
by Hugh Aldersey-Williams 


Close-out Price: $29.95 
Canada $34.95 
Elsewhere $42.00 
(List price: $35.00) 


#1051 
Brodovitch 
by Andy Grundberg 


Close-out Price: U.S. $30.00 
Canada $34.95 
Elsewhere $42.00 
(List price: $39.95) 
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#1004 

Florilege 

by Alain Mazeran 


Close-out Price: U.S. $48.00 
Canada $53.00 
Elsewhere $60.00 
(List Price: $80.00) 
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Clients & Designers 

by Ellen Shapiro 


‘Glients at 


ar emus eres 


Close-out Price: U.S. $29.95 
Canada $34.95 
Elsewhere $42.95 
(List price: $35.00) 


#1061 
Frederic Goudy 
by D.J.R. Bruckner 


Close-out Price: U.S. $30.00 
Canada $34.95 
Elsewhere $42.00 
(List price: $39.95) 
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#1021 

Soviet Commercial Design 

M. Ankst, Editor and Designer 


Close-out Price: U.S. $27.00 
Canada $32.00 
Elsewhere $39.00 
(List price: $37.50) 
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Visual Thinking 

by Henry Wolf 


Close-out Price: U.S. $30.00 
Canada $34.95 
Elsewhere $42.00 
(List price: $45.00) 


#1050 
Successful Catalogs 
by Steve Warsaw 


Close-out Price: U.S. $25.00 
Canada $29.95 
Elsewhere $37.95 
(List price: $49.95) 


A a Sa Sa 
#1001 

The Liberated Page 

Edited by Herbert Spencer 


Close-out Price: U.S. $29.95 
Canada $33.95 
Elsewhere $41.95 
(List price: $39.95) 
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#1075 

The Graphic Spirit of Japan 

by Richard S. Thornton 


Close-out Price: U.S. $39.95, 
Canada $44.95, 
Elsewhere $52.00. 
(List price: $49.95) 
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AGFA PUTS A NEW SPIN ON 


CD-ROM—ADOBE POSTSCRIPT FONTS, 
TRUETYPE FONTS, AND MORE. 


The latest twist on fonts is the Agfalype™ 
CD-ROM V3.0. It’s what type on a CD 
should be—the widest selection of 
fonts and typographic software plus 
a powerful set of free features. 


Agfa made the new cp with the 
type-savvy user in mind. You can 
choose fonts in the format you 
want—PostScriPt from Adobe® 
or Truélype from Apple® 


And, we’ve added the features 


that you’ve asked for—features copy eeeeeee* 


found only on the Agfalype cp- 
ROM. Your fonts come packed with 
an on-line electronic catalogue, a new 
multimedia typography tutorial, the 
complete collection of screen fonts, the 
latest shareware, and future upgrades—free. 


The new interface lets you browse, learn about, 
select, and then quickly install additional fonts. 
Choose individual typefaces. There’s no waiting for 
a shipment to arrive—your fonts can be added in 
minutes with a simple phone call. 


Agfa believes that type on cD should give you more 
choices, more features, and more value. To help con- 
vince you, we’ve included Garth Graphic? a classic 
typeface, absolutely free. 


Nothing in the industry can compare with the 
Agfalype™ CD-ROM V3.0. To take it for a spin, call us 
today at 1-800-42.4-TYPE. 


HOW DOES THE AGFATYPE 
CD-ROM V3.0 STACK UP? 


(As of July 1, 1991) AGFA ADOBE NEC 
PostScript Fonts 1,900+ 1,000+ 1,000+ 
Pi and Symbol Fonts 145° ~=«19 19 
Truelype Fonts No No 


Multimedia Type Tutorial Free None None 
Electronic Catalog Free None None 
Type Applications 

Shareware 

Upgrades 


Call Agfa for details or the authorized Agfa dealer 
Ve) near you (this offer is available in the USA only): 
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COLLECTION 


PL Behemoth 
| 


PL Benguiat Frieky 


: Beton Extra Bold 


Bernhard Modern 


PL Davison 
Americana 


_Egiziano Black 


‘Te turopa Bold 


Lidainie diamines nee Ns boa sian ceenieanisani natalie RNS ERR CEES aN RadaR nadie nhucd mat bebbitiednikannaca nih titans pho RNR AETEREEUEREN RAR SHSAnh eR Ras eda Ease Mennaadanehientsteee site imileNe eee 


Circle 233 on Reader Service Card 


Get the Agfalype CD-ROM V3.0 
with 20 exclusive Agfa headline 
faces unlocked plus a Pi and 
Symbols font of your choice. 
An $830 retail value. 


PL Futura Maxi Light 


TC Jasper 
Metropolis 
Modern ‘Twenty 
ORLANDO 
Quirinus Bold 
Siena Black 


SECTION BOLD CONDENSED 
Stratford Bold 


Pl, Tower Gondensed 
PL Westervelt 
sol 


5695 


Get a Toshiba Txm3301 drive, the Agfa- 
Type CD-ROM with 20 Agfa headline 
faces unlocked, plus a Pi and Symbols 
font. A $1,920 value. 


PL Futura Maxi Demi : 


gfa SelectSet 5000. Agfa and the Agfa Rhombus are registered trademarks and AgfaType is a trademark of Agfa-Gevaert AG. PostScript and ATM are registered trademarks of Adobe Systems Incorporated. Apple and Macintosh are 


registered trademarks and TrueType is a trademark of Apple Computer, inc. Toshiba is a registered trademark of Toshiba America Information Systems, Inc. All other trademarked names are property of their respective holders. 


This ad was designed and produced on a Macintosh and films output on an Ax 
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RETURN ADDRESS SECOND CLASS POSTAGE PAID 


INTERNATIONAL TYPEFACE CORPORATION 
2 Hammarskjold Plaza 
New York, NY 10017 


a 


Imagine... 

A 4-color press that 
prints your page with 
offset quality on plain 
paper — less than a 
minute after you click 
the print command 
on your Mac. 


Fiery ColorLaser™ 


does just that. 


Test fly Fiery 
Call 1-800-285-4565 


(There’s probably one just blocks away.) 


Electronics for Imaging, Inc. 
950 Elm Avenue 

San Bruno, CA 94066 

Tel: 415-742-3400 

Fax: 415-742-0251 


European Operations 

The Atrium Court 

Apex Plaza 

Reading, Berkshire RG1 1AX 
United Kingdom 

Tel: 44-734-56 60 80 

Fax: 44-734-56 02 26 


Circle 237 on Reader Service Card 


